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1. T6ng quan — Claude la gi va tw duy dung diang

Poc chwong nay trwéc khi lam bat cr diéu gi khac.
Hau hét Marketer diing Claude dudi 20% tiém nang — khong phai vi thiéu tinh nang, ma vi hiéu sai ban
chat ciia né. Chwong nay gilp ban xay dung tw duy trwée khi di vao tirng tinh nang.

1.1 Claude la gi — hiéu dung dé dung dung

Claude khéng phai search engine dé tim thong tin. Claude khong phai autocomplete dé hoan thién cau.
Claude la Al c6 kha nang suy nghi hé thong — phan tich nglr canh phtrc tap, duy tri ludng tw duy dai,
va lam viéc theo SOP ban dinh nghia.

Claude Ia... DPdng nghiép Al cé thé phan tich, viét, Ién ké hoach, doc file, va hoc cach lam viéc
cua ban theo théi gian qua Project va Skills.

Claude khéng Cong cu tim kiém real-time. Claude khong Ién internet tim théng tin moi nhét,

phai... khoéng biét két qua Ads hém nay, khong thwc hién hanh dong trwce tiép trén tool
clia ban.

Diém manh nhét Viét tiéng Viét tw nhién, phan tich ngl¥ canh phirc tap, nhé context trong hdi thoai

dai, doc va x ly file, lam viéc theo SOP dinh nghia san.

Diém can nh& Output tét hay té phu thudc 70% vao cach ban mé ta yéu ciu. Khéng phai Claude
d& — la cach dat cau héi chwa du.

1.2 4 tw duy nén tang

Context la vua

Claude khéng doc dl;l’(_)’C suy nght clia ban. Ban cang cho Claude nhiéu béi cdnh — san pham 1a ai,
target la ai, tone muon gi, platform nao — output cang chinh xac. bay la ly do 2 ngwoi dung cung 1
cau hoi nhan dwoc 2 output khac nhau hoan toan vé chat lwong.

Iterate, dirng ky vong perfect lan 1

Claude hoat dong tot nhat theo vong I&p: yéu cau — nhan output — chinh — output tot hon. Thuwong
can 2-4 vong dé dat két qua ly twdng. "T6t nhwng can ngan hon 30% va bd doan cudi" la cach dung
dung — khong phai "output nay té, Claude dé".

Claude khéng phan xét
>| Ban co thé héi "Ké hoach cuia t6i sai & dau?", "Tai sao chién dich nay that bai?", "Phan tich diém yéu
trong copy nay" ma khéng so bi danh gia. Day la khdong gian tw duy tw do — tan dung diéu do.

»| Claude hoc ttr ban qua Project
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Chat thwong thi Claude khong nhé gi gitra cac hoi thoai. Nhwng khi ban dau tw vao Project — upload
brand guide, viet Instructions, tao Skills — Claude tré nén c6 gia tri hon theo thoi gian. Bay la diém
khac biét gitra "dung Claude nhw Google" va "dung Claude nhw Al déng nghiép thwc su".

1.3 Khi nao NEN va KHONG NEN dung Claude

v Nén dung X Khoéng phu hop

« Viét va chinh stra ndi dung tiéng Viét « Can sb liéu real-time (gia cb phiéu, két
+ Brainstorm angle, hook, y twéng content qua Ads hom nay) ]
« Phan tich chién lwoc, 1én ké hoach * Tim kiém thong tin méi nhat trén internet
« Poc va phan tich file: CSV, PDF, anh, »  Thuc hién hanh déng tryc tiép: post bai,
Word gtri email, chay Ads
« Hai dap tinh huéng, phan bién ké hoach * X0 ly file video hodc audio
+ Chuén hoa quy trinh MKT cho ca team * Thay thé hoan toan judgment cia
- Tao draft bao cdo, brief, tai liéu ndi bd marketer c6 kinh nghiém
+ Pam bdo sob liéu 100% chinh xac ma
khong kiém tra lai

© 2025 Run By Linh — Marketing Academy



Khai thac Claude cho Marketer No-Code - Run By Linh

2. Ban d6 5 tinh ning — So’ d6 tong quan

5 tinh nang nay khong phai 5 tool riéng biét — ching la 5 tang clia cling mot hé thng. Ban bat dau tir
tang 1 va xay dan l1én. Mdi tang da cé gia tri doc lap, nhwng két hop lai thi tao ra sirc manh nhan 1én.

2.1 So d6 5 tang

Claude Chat - Tro ly on-demand

01 Dung khi nao

C(;Z” Lam dwoc gi

Chat

Bat dau tw

Hang ngay — hai, viét, phan tich nhanh
Brainstorm, viét copy, phan tich tinh huéng, héi dap chién lwoc

Ngay hém nay

Dung khi nao
Lam dworc gi

Bat dau twr

Claude véi File -

Phan tich tai liéu & data
Co file can doc: bao cao Ads, brief, research, feedback KH
Phan tich CSV Ads, doc PDF, review anh/screenshot, cross-reference nhiéu file

Ngay hém nay

Claude Artifacts
Dung khi nao
Lam dworc gi

Bat dau twr

- Tao file & visual ttrc thi
Can tao nhanh file cé format: landing page draft, badng so sanh, dashboard, checl
HTML page, bang visual, bdo céo cé format, content calendar, checklist, diagram

Ngay hdom nay

Claude Project -
Dung khi nao
Lam dworc gi

Bat dau twr

B& nhd & ngl canh bén virng
Lam viéc véi brand cu thé, can Claude nhé context qua nhiéu ngay
Lwu brand guide, avatar KH, SOP — ca team dung chung, output nhat quan

Tuan 1-2

Dung khi nao
Lam dwoc gi

Bat dau tr

Claude Skills - SOP chuan hoa quy trinh

C6 quy trinh MKT 13p lai mudn chuan hoa cho ca team
Trigger tiéng Viét — Claude chay ding SOP — xuét file ding format, nhat quan 1
Thang 1
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2.2 Quan hé giira cac ting

Input nhan vao Output tao ra

Cha Cauhdi/yéucadubing Y twdng, ndi dung, phan tich, tw van

t text
File  File upload (CSV, PDF,  Phan tich, insight, tom tat, d& xuét action
anh, doc)
Artif  Yéu cau tao file + File HTML, Markdown, visual c6 thé dung ngay

acts File/Chat lam context

Proj  Brand guide + Avatar B& nhé shared — moi Chat/Skills trong Project déu diing
ect KH + Skills + SOP

Skill  Trigger keywords +_ Output dung format SOP, nhat quan moi lan
(3 théng tin task cu the
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3. Claude Chat — Tro’ ly MKT on-demand

¢ Héi bat ky — nhan tra I&i ngay, khéng can setup

Claude Chat |4 tinh nang dung nhiéu nhét va dé bat dau nhat. Khéng can cai dat, khong can hoc
prompt phirc tap. M claude.ai, nhan nhw nhan v&i mét chuyén gia marketing thiwe sy — nguoi
khéng bao gio ban hop, khéng phan xét, va luén san sang chinh dan.

3.1 Khai niém cét 16i

Context Window — Claude nhé gi trong hoi thoai

Trong mét cude chat, Claude nho toan bé tir dau dén cudi. Ban co thé noi "dwa vao san pham t6i mo
ta & trén..." ma khong can nhac lai. Nhwng sang héi thoai méi — Claude khdng nhé gi. Bay 1a ly do
can Project khi muon Claude nhé brand qua nhiéu ngay.

CAu tric mét cau lénh t6t — Khung BVHDR

B — Béi canh: bdi canh, ban dang lam gi, san pham/brand 1a gi

V — Vai tro: Claude dong vai gi (chuyén gia copy, CMO phan bién, khach hang kho tinh)
H — Hanh déng: ban muén Claude lam gi cu thé

D — Dinh dang: output tréng nhw thé nao (sb phién ban, dé dai, ciu truc)

R — Rang budc: giong diéu, tr cAm, platform

Iterative Refinement — Chinh dan trong héi thoai

, | Brng ky vong perfect lan 1. Vong Iap dung: yéu cau — doc output — chinh bang feedback cu thé —
output tot hon. "Tot nhwng ngan hon 30%, b doan 2, thém urgency vao cuoi” la cach dung hiéu qua
nhat.

3.2 Cach truy cap

Web (claude.ai) Truy cap https://claude.ai — dang nhap bang email hodc Google. Giao dién chat
don gian, upload file bang cach kéo tha hoac click icon dinh kém.

Mobile App Tai Claude app trén iOS hoac Android. Nhan tin nhanh khi dang di chuyén, chup
anh tai liéu va upload truc tiép.

Desktop App Claude Desktop (Mac/Windows) — chay doc lap khong can browser. Phi hop khi
lam viéc cwdng dd cao va can copy-paste thwdng xuyén.

Free vs Pro Free: str dung duworc, gi¢i han sé tin nhan/ngay va dung model nhé hon. Pro
(~$20/thang): khéng gi¢i han, model Claude Sonnet 4 manh hon, file upload I&n
hon, Projects khéng gi&i han.

© 2025 Run By Linh — Marketing Academy



Khai thac Claude cho Marketer No-Code - Run By Linh

3.3 So sanh prompt té vs prompt tot

Day la vi du cu thé nhét vé tai sao context quan trong:

Cau lénh té Cau lénh tét (BVHDR) |

"Viét caption cho sdn pham cua t6i" "[C] T6i bén serum duéng dm 500k, target niv 25-35
tubi vén phong Ha Noéi.[R] Béng vai copywriter hiéu
insight phu ndr Viét.[A] Viét 3 caption Facebook khéac
nhau vé angle.[F] Mé&i caption 80-120 chiF, két thic
bang CTA inbox.[T] Tone: ban bé tw van, khéng dung
ter siéu/cure.”

Két qua: caption generic, c6 thé cho bat ky san phdm  Két qua: 3 caption cu thé, dung tone, ding CTA, dung
nao duwoc ngay

3.4 Ung dung chi tiét theo nhém céng viéc

NHOM 1: NOI DUNG & COPY

» Brainstorm angle & hook
Dang khi: Dung khi bat dau chién dich moi, b can y tudng, hodc muén thir huong hoan toan khéc. Claude
khéng chi cho y twéng — Claude giai thich tai sao moi angle hoat ddong véi target cua ban.
Quy trinh thyc hién:
1. Bwéc 1: M6 ta san pham, target, bdi canh (mua, sw kién, trang thai market hién tai)
2. Budc 2: Yéu cau 6-10 angle kém ly gidi tai sao méi angle phu hop véi target
3. Budc 3: Chon 2-3 angle yéu thich, yéu cau phat trién thém 3 hook cu thé cho mdi angle
4. Budc 4: V6i angle tot nhat, hoi tiép: content ideas, hashtag, visual direction

CAU LENH MAU Brainstorm angle & hook

T6i dang ban [mé t& sén phdm] cho [mé ta target audience]. Hién dang ¢ giai doan [bbi cénh: launch mé&i / sale
/mua vu]. Cho t6i 8 angle content khac nhau — mai angle ghi ré: (1) Thong diép chinh, (2) Tai sao angle nay
phu hop vdi target, (3) 1 hook TikTok dang 3 gidy dau theo angle d6. Sap xép tir angle manh nhét dén yéu
nhét theo danh gié cta ban.

Meo thirc té: Sau khi nhan 8 angle, chon 2 cai hay nhat va hai tiép: "V&i angle s6 3, phat trién thém 5
4 hook TikTok khac nhau va 3 caption Facebook theo angle nay." Chat lwgng tot hon nhieu so voi
brainstorm tat ca cung luc.

» Viét caption Facebook / Instagram
Dung khi: Dung khi cén ndi dung cho post thuong hiéu, post quang cdo, hodc post cé nhan brand. Yéu céu
2-3 phién ban dé co Iwra chon va A/B test.
Quy trinh thwc hién:
5. Buwdc 1: Cung cép da: san pham/dich vu, USP chinh, target, platform (Facebook/Instagram), CTA
muon dung
6. Budc 2: Chi dinh tone rd rang — néu cé caption cii tt, paste vao lam vi du tone
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7. Budc 3: Yéu cau 3 phién ban vaéi angle khac nhau (khéng chi thay ti ngir)
8. Budc 4: Chon 1 phién ban, chinh tiép trong cung hdi thoai

CAU LENH MAU Viét caption Facebook / Instagram

Viét 3 caption Facebook cho [sén phdm/dich vu]. Context: [mé ta ngén USP va diém khac biét]. Target: [mé ta].
Tone: [tw van ban bé / chuyén nghiép / hai huéc nhe] — khéng dung tir [t cadm]. D6 dai: 80-120 chir. CTA:
[inbox tw van / comment / click link]. 3 phién ban can khac nhau vé angle, khéng chi khac vé ttr ngiv: V1 tép
trung vao pain point, V2 tap trung vao benefit, V3 dang storytelling hoac social proof.

v Meo thuc té: Paste 1 caption cl cta ban vao va noi "viét theo tone twong tw nhwng cho san pham X"
— Claude bat dwoc tone thuc té clia brand nhanh hon mé ta bang 1&i rat nhiéu.

» Viét script TikTok / Reels
Dung khi: Dung khi can script cho video ngadn. Yéu cau 2 phién ban A/B voi hook khac nhau dé test — day
la diém quan trong nhat vi hook quyét dinh 80% hiéu qua video.
Quy trinh thwc hién:
9. Budc 1: Cung cép: format video (gido duc/tw van/entertainment), thdi lwong, théng diép chinh
10.  Buwdc 2: Yéu ciu Claude viét di 3 phan: Hook 3 gidy — Body — CTA, kém note cho editor
11.Bwéc 3: Yéu cau 2 phién ban véi hook khac nhau: 1 dang cau hdi, 1 dang statement manh
12.  Buwdc 4: Véi script tt, hdi thém variation hook dé cé 5-6 option test

CAU LENH MAU Viét script TikTok / Reels

Viét script TikTok [thoi lrong] gidy cho [sdn phdm/chu dé]. Target xem: [m6 ta]. Objective:
[awareness/engagement/conversion]. Tone: [gido duc nhanh/tw van/phan truc giac]. Viét 2 phién bén A/B —
phién ban A hook dang céu héi gay to mo, phién bén B hook dang statement phan truc giac. Méi script theo
céu truc:[HOOK — 3 gidy] Text n6i[BODY — X giéy] Diém 1/Diém 2 /Piém 3 (mbi diém 1 cau ngan)[CTA — 3
gidy] Text noi[NOTE EDITOR] Goi y visual / text overlay

Meo thwe té: Thém "ghi chi cho ngudi quay va editor” vao yéu cau — Claude sé thém direction cho
ttrng canh gitp cé quy trinh production nhanh hon dang ké.

» Viét email marketing

Dung khi: Ding khi can viét email don Ié (newsletter, announcement) hoac ca chudi email automation.
Claude viét duoc ca 4 loai email ph6 bién nhat.

Quy trinh thyc hién:

13. Buwdc 1: Xac dinh loai email: welcome / nurture / sales / re-engagement

14. Budc 2: Cung cép: profile ngudi nhan, muc tiéu email, offer/value proposition néu cé
15. Buwdc 3: Yéu cau ca subject line + preview text + body — khéng tach riéng

16. Budc 4: V&i chudi email, brief toan bo series trwée, Claude gitr narrative nhét quan

CAU LENH MAU Viét email marketing

Viét email [loai: welcome/nurture/sales] cho [mé td ngudi nhén]. Ho vira [hanh déng ctua ngudi nhén: déng ky
nhéan ebook / mua hang lan dau / khéng mé email 30 ngay]. Muc tiéu email nay: [dich dén]. Value t6i muén
deliver: [mé ta]. Tone: [than thién/chuyén nghiép] — khéng oversell, khéng dung tir "siéu wu dai". Viét day du:
Subject line (A/B 2 option) / Preview text / M& déau / Than / CTA / P.S.
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Meo thirc té: V&i chudi email, hoi Claude "Thiét ké chudi email chao mirng 5 email cho ngudi dang ky
"4 nhan [tai liéu X]" — nhan outline day du trwde, duyét, roi méi yéu cau viet tivng email. D& phai chinh
stra nhiéu hon.

» Viét copy quang cao Meta & TikTok

Dung khi: Dung khi cén nhiéu variation copy dé A/B test. Quan trong: brief Claude vé objective va audience
temperature (cold/warm/hot) — copy khac nhau rat nhiéu gidra 3 loai.

Quy trinh thyc hién:

17. Buwéc 1: Cung cap: san pham, objective (traffic/lead/conversion), audience temperature

18. Buwéc 2: Yéu cau dung format: Primary text + Headline + Description (Meta) hodc Hook + CTA
(TikTok)

19.  Buwdc 3: Yéu ciu 5-8 variation dé cé di cho A/B test — dirng chi xin 1-2

20. Buwa&c 4: Phan nhém theo angle: pain-point / benefit / social proof / FOMO

CAU LENH MAU Viét copy quang cao Meta & TikTok

Viét 6 variation copy Meta Ads cho [sdn phdm]. Target: [mé t& audience]. Audience temperature: [cold — chura
biét brand / warm — da twong tac / retarget — da xem landing page]. Objective: [conversion]. Format mbi
variation:- Primary text (60-100 chi?)- Headline (40 ky tw)- CTA button: [Learn More / Shop Now / Sign
Up]Phén bé: 2 variation pain-point focused, 2 benefit focused, 1 social proof, 1 urgency/FOMO. Khéng duing
emoji qua 2 cai/variation.

Meo thwe té: Sau khi chay Ads 3-5 ngay, screenshot,ké't qua va hdi Claude "variation nao dang win va
tai sao theo ban?" — nhan analysis + ggi y iteration tiép theo.

NHOM 2: CHIEN LUQ'C VA LEN KE HOACH

» Lén content calendar thang

Dung khi: Dung dé draft content plan nhanh, sau do chinh dan. Claude cho khung téng thé — ban chinh
theo thyee té lich va ngudn Iuc.

Quy trinh thyc hién:

21.  Budc 1: Cung cép: sb6 ngay dang/tudn, cac kénh can cé content, theme thang (néu cd)

22. Buwéc 2: Cung cép: top 3 objectives thang nay, event/mua vu quan trong trong thang

23. Buwéc 3: Yéu cau Claude draft calendar theo tuan, phan bd content type theo muc tiéu

24.  Buwdc 4: Chinh: "Tuan 2 can thém 2 post vé [ch dé]", "Bd loai content X vi khéng c6 nguén luc"

CAU LENH MAU Lén content calendar thang

Lén content calendar théng [thang] cho [brand/sén phédm]. Théng tin:- Kénh: [Facebook / TikTok / Instagram /
Email]- Tén suét: [X post/tuan]- Objective théng: [vi du: 60% awareness, 40% conversion]- Event quan trong
trong thang: [liét ké]- Budget cé content production: [cé video / chi cé &nh tinh]Yéu céu: calendar theo tuén,
méi post c6: Ngay / Platform / Content type / Topic / Angle / CTA. Cudi thang téng hop: ty Ié content type va ly
gidi phén bé.
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Meo thirc té: Sau khi nhan calendar, héi thém: "Vai post ngay 15 vé [cha dé], viét thém 2 caption A/B
dé toi chon." Dung Chat nhw layer tiép theo clia content planning.

» Phan tich déi tha

Dang khi: Dung truée khi launch sén phdm mai, review dinh ky, hodc khi mudn tim khoang tréng thj truong.
Paste ndi dung thure té cua doi thu vao dé nhan phén tich chinh xac nhat.

Quy trinh thyc hién:

25. Buwéc 1: Paste landing page, caption, email, hodc script ctia dbi tha vao chat

26. Buwéc 2: Cung cap context: ban |4 ai, ban dang canh tranh & segment nao

27.  Buwoc 3: Yéu cau phan tich theo framework: théng diép / audience / diém manh / diém yéu /
khoang trong

28. Budc 4: Hai tiép: "Néu t6i mudn canh tranh truc tiép, t6i nén dinh vi nhw thé nao?"

CAU LENH MAU Phan tich déi tha

Pay la [landing page / caption / email / script] ctia d6i thi chinh cda téi: [paste néi dung]. B6i canh: toi dang
ban [sdn phdm tuong tu] & phéan khic [mé ta]. Phéan tich déi tha theo 5 diém: (1) Théng diép dinh vi chinh ho
dang dung, (2) Target audience ho dang nhdm dén (suy tir ngén ngi va angle), (3) Biém manh trong céch
truyén théng, (4) Biém yéu va khoang tréng ho bé qua, (5) Néu téi mudn lay thj phan te ho, géc canh tranh
nao kha thi nhét cho téi.

Meo thwc té: Paste anh quang cao cﬂa‘déi tha vao chat — Claude phan tich dwoc ca visual hierarchy,
message, va format. Khéng can mé ta bang I&i.

> Phan bién ké hoach
Dung khi: Dung trudc khi present ké hoach, truée khi execute, hodc khi muén kiém tra blind spot. Yéu cau
Claude "dong vai" dé nhan goc nhin khac nhau.
Quy trinh thwc hién:
29. Budc 1: Paste draft ké hoach vao — toan bo, khéng can edit truéc

30. Buwéc 2: Yéu cau Claude dong vai stakeholder cu thé: CMO khét khe, CFO céat budget, khach
hang kho tinh

31. Bwéc 3: Nhan cau hdi kho — tra 1&i — Claude danh gia cau tra 10i
32.  Budc 4: Yéu ciu "top 5 rii ro" va "plan B cho rdi ro I&n nhat"

CAU LENH MAU Phan bién ké hoach

Day la ké hoach marketing cla téi: [paste ké hoach]. Hay déng vai mét CMO c6 15 ndm kinh nghiém, khat khe
va khéng ngai néi thang. Nhiém vu ctia ban: (1) Bat 8 cau héi khé nhét vé ké hoach nay, theo thi tw tir quan
trong nhat dén it quan trong hon, (2) Chi ra 3 gia dinh trong ké hoach ma ban nghi ngo nhét va tai sao, (3) Pé
xuét 1 thay déi I6n ma ban cho la sé cai thién két quéa dang ké nhat.

Y Meo thuc té: Sau khi nhan cau hdi, tra 11 tirng cau — Claude sé danh gia cau tra |oi va chi ra cau
nao chwa thuyét phuc. Day la cach tot nhat dé prepare cho budi present véi sép hoac client.

NHOM 3: PHAN TiCH VA BAO CAO ‘
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» Phan tich sé liéu Ads (paste data)

Dung khi: Dung dé phén tich nhanh khi chua ¢6 dashboard hodc khi cén insight ngay. Paste data th6 —
Claude khéng tinh toan sai, khéng bé sot dong, va quan trong hon: Claude dien giai dwoc y nghia dang sau
con so.

Quy trinh thyc hién:

33. Buwdc 1: Export data tir Ads Manager — gilr cac cot: Campaign / Ad Set / Spend / Revenue /
Orders / Messages / CTR / CPM

34. Budc 2: Paste data vao chat (hoac upload file CSV)
35. Buwdc 3: Héi theo framework phéu: tir Reach — CTR — Landing Page — Action
36.  Buwdc 4: Yéu cau action items cu thé: "top 3 viéc can lam ngay hém nay"

CAU LENH MAU Phan tich s6 liéu Ads (paste data)

Day la sé liéu Meta Ads [khodng thoi gian] cla toi:[paste data hodc upload file CSV]Phan tich theo flow
phéu:1. Impression & CPM — traffic c6 ré khéng, cé bi audience saturation khéng2. CTR — creative ¢6 dang
thu hat khéng, so véi mure tham chiéu nganh3. Landing page — nguoi vao cé & lai khéng, bounce rate néu
c64. Conversion — CVR bao nhiéu, ¢cé bottleneck & dduSau phan tich, cho téi:- Adset/Campaign nao can tat
ngay- Adset/Campaign nao cé thé scale- Top 3 action t6i nén lam trong 48h t&i

Meo thwe té: Hai tiép theo sau phan tich: "Néu tdi con [X triéu] ngan sach thang nay, phan bé nhw thé
nao?" — Claude dwa ra recommendation cé wu tién ré rang hon la chi nhan xét.

» Draft bao cao thang
Dung khi: Dung khi can viét bao cao cho sép, client, hodc team. Claude khong chi trinh bay s6 — Claude
viét narrative gidi thich tai sao sé tot hay xau va khuyén nghj gi tiép theo.
Quy trinh thwc hién:
37. Buwéc 1: Cung cép sb liéu thang: key metrics, so sanh vs thang truwéc va vs target
38.  Buwdc 2: Cung cép bbi canh: cé gi dac biét thang nay (campaign méi, tang budget, dbi thi tung
offer)

39.  Buwéc 3: Yéu cau Claude viét theo cdu truc: Summary — Highlights — Challenges — Next month
plan

40. Buwéc 4: Chinh giong diéu theo audience: béo cao cho sép khac véi bao céo cho team

CAU LENH MAU Draft bo céo thang

Viét béo cdo marketing thang [thang] cho [audience: team noi bo / sép / client]. Sé liéu:[paste sé liéu: revenue,
ROAS, CPO, CPMess, lead, conversion rate...]So sanh: vs thang [X] la [+/-X%)], vs target la [on track / below /
above].Béi canh déc biét: [vi du: tuén 2 tang budget 50%, dbi thi c6 chuwong trinh sale I6n]. Viét theo céu tric:
(1) Tém tét 3 cdu cho executive, (2) Highlights thang — diéu gi lam tét, (3) Challenges — diéu gi chwa dat va

nguyén nhén, (4) Learnings — bai hoc rut ra, (5) Ké hoach thang sau.

Meo thwc té: Thém "tone: thang than, khong td hdng sb xau — sép cua toi muén nghe sy that" vao
yéu cau. Claude sé viét bao céo trung thuwc hon thay vi tim cach spin sé x4u.

» Téng hop insight tir feedback KH

Dung khi: Dung khi c6 lwong comment, review, inbox can phén tich dé tim pattern. Claude doc va phan tich
nhanh hon rat nhiéu so v&i doc thi céng tieng cai.
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Quy trinh thwc hién:
41.  Buoc 1: Collect feedback: copy comment, paste inbox, hoac export review — cang nhiéu cang
tot
42. Buwdc 2: Paste vao chat, khong can edit hay format trwdc
43.  Buwoc 3: Yéu clu phan tich pattern: cha dé 13p lai, cdm xuc dominant, ngdn ngir thwc té KH dung
44.  Buwdc 4: Yéu cau output dang actionable: "top pain point — dé& xuét content angle"

CAU LENH MAU Téng hop insight i feedback KH

Day Ia [X] comment/inbox/review thurc té tir khach hang cla toi:[paste feedback]Phéan tich va téng hop:1. Top 5
pain point duoc dé cap nhiéu nhat — quote cau thuc té KH néi2. Top 3 diéu KH khen — diém manh thuc sw
trong mat KH3. Top 3 objection / ly do khéng mua — néu c64. Ngbn ngi¥ va tir ngi thuc té KH dung dé mo ta
van dé cua ho5. Goi y 5 angle content tan dung insight ttr feedback nay

v Meo thwe té: Output clia bwdc nay — dac biét la "ngdn ngtr thurc té KH dung" — nén duoc lwu vao
Avatar KH trong Project Knowledge. Day Ia ngudn copy tot nhat vi chinh KH tw viét.

3.5 Tips nang cao

Bua toan bg ngir canh vao ngay tir dau: Thay vi hoi tirng phan, dan brief / data / vi du mau vao dau
hoéi thoai ngay. Claude cé du context tir dau — moi cau tra |61 sau déu tot hon, d& phai chinh nhiéu.

— (2) Dé xuét hwong gidi quyét — (3) Viét output. M&i budc build trén budc trudce, chat lwgng cubi tét
hon nhiéeu.

Phan hoi cu thé thay vi cam tinh: "Formal hon 20%, bé doan 2, thém 1 pain point vé thiéu thoi gian”
tét hon "viét lai hay hon". Claude chinh chinh xac khi nhan feedback cu thé.

N

I Chia nhé cau lénh cho viéc phirc tap: Thay vi 1 cau lénh dai, chia thanh chudi: (1) Phan tich van dé
v

N

Nh& Claude déng vai dé nhan géc nhin khac: "Déng vai CFO phan tich ngan sach”, "déng vai KH
khé tinh doc landing page nay" — nhan insight khéng bi bias bé&i goc nhin ngudi lam.

Y Luu hgi thoai tot lam mau dung lai: Khi tim dwoc chudi cau 1énh cho két qua tot, Iwu lai toan bo hoi
thoai. Lan sau chay lai dung chu6i dé6 — khéng can may mo lai tte dau.
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4. Claude véi File — Phan tich tai liéu & dir liéu

\Q\/ Upload file — Claude doc va phan tich ngay, khéng can copy-paste

Day la tinh nang nhiéu Marketer biét nhung chwa khai thac ding. Claude khong chi "doc” file —
Claude phan tich, tong hop, cross-reference gilra nhiéu file, va dwa ra insight c6 thé hanh déng
ngay. Khéng can biét Excel, khong can biét Sheets — chi can biéet héi dung cau.

4.1 Claude doc dworc file gi

Loai file Claude lam dwoc gi Gi&i han can biét
CSV / Excel Doc di¥ liéu, tinh toan, phan tich  File qua I6n (>5MB) c6 thé bj cat bot — nén loc cét khéng
(.csv, .xIsx) pattern, so sanh, tim outlier, tom  can truoc khi upload
tat insight
PDF Doc va tém tat, trich dan théng PDF scan (anh chup) doc kém hon PDF text — dung PDF

tin cu thé, phan tich ndi dung, so  co text layer tét hon
sanh voi tai liéu khac

Anh/PNG / Phan tich visual, doc text trong Khéng edit durgc anh — chi phéan tich va nhan xét
JPG anh, nhan xét design, phan tich
screenshot dashboard

Word / DOCX  Doc ndi dung, chinh stra, cai . Khéng gitr nguyén format phirc tap (béng nhiéu cét, text
thién, review va feedback, chuan  box)
hoa tone

TXT/ Doc day du, phan tich, chinh Tét nhat cho Skill files va SOP documents

Markdown stra, tong hop

4.2 'ng dung theo tirng loai file

CSV VA EXCEL — Phan tich di¥ ligu Ads & KH

» Phan tich bao cao Meta Ads

Workflow phé bién nhét. Thay vi mé Excel, tao pivot table, tinh cong thirc — upload thdng vao Claude va
hoi.
Quy trinh:

45. Export ttr Meta Ads Manager: Columns — chon Campaign Name, Ad Set Name, Amount Spent,
Results, Cost per Result, CTR, CPM, ROAS (néu c6 pixel)

46. Lwu dwéi dang CSV, upload vao chat
47. Hoi theo chudi prompt duwéi day — khong héi tht ca mét Idc, hdi tirng buwéc dé dao sau

CAU LENH MAU Overview nhanh
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Day la bao cao Meta Ads [khoang thoi gian] cua téi. Cho t6i overview trong 5 gach déu dong: téng spend, téng
két qua, cost per result trung binh, so sanh v&i [mirc tham chiéu hoédc thang triréc néu cé], va nhan xét chung
vé hiéu qua.

CAU LENH MAU Drill down adset

Rank tét ca Ad Sets theo ROAS (hoéc Cost per Result néu khéng cé6 ROAS). Chi r: top 3 adset dang hoat
doéng tot nhat va ly do, bottom 3 can xem xét tat va ly do, adset nao c6 CTR tot nhung conversion kém (van dé
¢ landing page).

CAU LENH MAU Action items

Dwa trén phan tich trén, néu téi con [X triéu VND] budget cho [so ngay] ngay con lai cia thang, dua ra ké
hoach phéan bé cu thé: gilr lai adset nao véi budget bao nhiéu, tat adset nao, cé nén test adset méi khéng.

» Phan tich order history
Tim pattern trong di¥ liéu don hang: sdn phdm nao bén chay, khach nao mua lai, thoi diém nao peak.
Quy trinh:

48. Export order data tr Shopify/WooCommerce/Google Sheets: Order ID, Date, Customer, Product,
Quantity, Revenue

49, Upload CSV vao chat
50. Hai theo cac chiéu phan tich dwéi day

CAU LENH MAU Product analysis

Phén tich order data nay. Cho t6i: (1) Top 5 san phém theo revenue va theo s6 don, (2) San phém naoco
average order value cao nhét, (3) Pattern thoi gian: ngay trong tuan nao va khung gio nao cé nhiéu don nhaét,
(4) Ty Ié khach mua lai (customer c6 >1 order) la bao nhiéu.

CAU LENH MAU Customer segmentation

Tir data nay, phan chia khach hang thanh 3 nhom: Champions (mua n/]iéu,‘ mua gén day, gia tri cao), At-risk
(ttng mua nhiéu nhung lau chwa mua lai), New customers (moi mua lan dau trong 30 ngay). Cho t6i so luong
va % moi nhom, va goi y campaign pha hop cho tirng nhém.

PDF — Doc tai liéu va phan tich ndi dung

» Poc brief twr client
Client gtvi PDF brief dai 20 trang — Claude doc va tém tét trong 2 phut, extract dung théng tin ban cén.

CAU LENH MAU Doc brief tiv client

Day Ia brief tir client cta téi. Sau khi doc, tém tat cho téi theo format sau:1. Objective chinh ctia campaign?2.
Target audience (demographic + psychographic néu c6)3. Key message / théng diép truyén théng4.
Deliverables cu thé duoc yéu cau5. Timeline va deadline quan trong6. Budget (néu duoc dé cap)7. Diém nao
trong brief con mo hé — téi can hdi lai client

» Phan tich bao cao nganh / research
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B&o céo nganh 50-100 trang — Claude doc va extract dung insight ban can cho ké hoach MKT.

CAU LENH MAU Phan tich bao cao nganh / research

Pay la béo céo [tén bao céo / nganh]. Téi dang lam marketing cho [sdn phdm/brand] & phan khuc [mé ta].
Extract cho t6i tir bao céo nay: (1) Sé liéu va trend quan trong nhét lién quan dén business cua toi, (2) Insight
vé behaviour cua target audience [mé ta audience cda ban], (3) Opportunity va threat ttr xu huéng thj triong,
(4) Géc nao trong bao cdo cé thé dung lam data point cho content marketing cta toi.

ANH VA CHUP MAN HINH — Phan tich visual

» Phan tich creative quang cao

Screenshot quang cdo dang chay hodc quéng céo cta dbi thi — Claude nhén xét vé visual hierarchy,
message clarity, va CTA.

CAU LENH MAU Phan tich creative quang cao

Pay la [creative quéng cdo cua tbi / cia déi tha]. Phéan tich theo géc nhin conversion optimization:1. Visual
hierarchy: méat nguoi xem di theo thir tw nao2. Message clarity: thong diép c6 ré trong 3 gidy khéng3. CTA: c6
néi bat khéng, action cé ré rang khéng4. Audience alignment: visual c6 match véi target audience khéng5.
Diém manh nhét cia creative nay6. 1 thay déi quan trong nhat néu muédn test variation

» Doc sb liéu tir screenshot dashboard

Khi khéng export duoc CSV — chup man hinh dashboard Ads Manager hodc Analytics va hdi Claude phan
tich.

CAU LENH MAU DBoc sb liéu tir screenshot dashboard

Day la screenshot dashboard Ads Manager cla toi. Boc cac sé liéu trong anh va phan tich: (1) Téng spend va
két qua téng, (2) Campaign/Adset nao dang perform tot nhat va té nhat, (3) Chi s6 nao dang & mirc dang lo
ngai, (4) Goi y hanh dong cu thé dwa trén sé liéu nay. Lwu y néu cé so liéu nao ban khéng doc duwgrc ro ter dnh.

4.3 Dung nhiéu file cung luc — so sanh va téng hop

MGt trong nhitng use case manh nhat va it nguoi biét: upload nhiéu file ciing luc va yéu cau Claude
cross-reference gilra ching. Claude nh¢ tat ca file trong hoi thoai.

CAU LENH MAU Duing nhiéu file ciing Itc

T6i upload 3 file:- File 1 (brief.pdf): Brief chién dich thang nay- File 2 (ads-results.csv): Két qua Ads thang
truére- File 3 (competitor.pdf): Phan tich déi thu téi vira lamDuwa vao ca 3 file, dé xuét cho téi:1. Content angle
nao phu hop nhét véi objective trong brief, tan dung diém yéu déi thu2. Budget allocation dé xuét cho thang
nay dua trén performance théng truéc3. 3 diéu khéng nén lam lai dua trén két qua théng truécd. 1 experiment
md&i dang thir trong thang nay va ly do
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5. Claude Artifacts — Tao file & visual tirc thi

Tao file c6 format ngay trong chat — khéng can tool khac

Artifacts la tinh nang Claude tao ra file hoan chinh ngay trong giao dién — HTML page, document c6
format, bang visual, checklist. Ban thay két qua ngay, chinh ngay, va dung ngay. Khong can Figma,
khéng can Canva, khéng can Word — v&i nhivng thir can lam nhanh.

5.1 Artifacts la gi — va khéng phai la gi

Artifacts LA File dwoc tao va hién thi ngay trong chat. Ban thay truyc tiép va co thé chinh tiép
trong cung hdi thoai. Cac loai: HTML page, Markdown document, code snippet,
SVG diagram.

Artifacts KHONG  Tool thay Canva hay Figma. Khéng tao dwoc anh thuc sw, khéng animate, khéng

PHAI co6 database. Dung cho prototype, draft, va visual concept — khéng phai production
asset.

Khi nao dung Khi can tao nhanh qé show concept, brief cho designer, hoac dung ngay (checklist,

Artifacts bao cao text). Khi can present nhanh cho sép/client ma chwa cé thoi gian lam dep

trén tool khac.

Khi nao dung tool  Khi can file production dep dé publish (diing Canva). Khi can pptx/xisx chuén (dung
khac Office). Khi can host online va cé database (dung developer).

5.2 Ung dung thuc té cho marketer khéng biét code

» Landing page draft dé show concept
Dung dé tao nhanh draft landing page show cho client hodc sép duyét concept truéc khi dev lam théat. Tiét
kiém 1-2 vong brief qua lai.
Cach hoat dong thuwc té:
* Claude tao HTML hoan chinh: hero section, pain points, benefits, testimonial placeholder, CTA

+ Ban xem tryc tiép, chinh trong chat: "ddi mau button sang #5B3FD9", "thém section pricing sau
benefits"

+ Khi én: copy HTML va glri cho developer lam that, hodc paste vao Notion dé share link
+ Khéng phai landing page that — khéng c6 form backend, khéng host dwoc. Chi dung dé duyét
concept

CAU LENH MAU Landing page draft d& show concept

Tao landing page HTML cho [sén phdm/khoé hoc]. Théng tin:- Headline chinh: [headline]- Target: [mé ta]- 3
pain points chinh: [liét ké]- 3 benefits/features chinh: [liét ké]- Offer: [mé ta offer]- CTA: [text button]Sections
cén c6: Hero (headline + subheadline + CTA) — Pain points (3 cards) — Solution/Benefits (3 cards) — Social
proof placeholder — CTA cubi.Style: mau chid dao [mau], font Be Vietnam Pro ttr Google Fonts, clean va
minimal. Mobile responsive.
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» Dashboard bao cao visual dé present
Khi cén present sé liéu cho sép hodc client ma chuwa cé Looker Studio — Claude tao HTML dashboard véi
chart ngay trong chat.
Cach hoat dong thuc té:
+ Paste sé liéu vao, Claude tao dashboard cé bar chart, pie chart, ho&c line chart
+ Dung dé present trong meeting — mé& trén browser, share screen
+ Chinh dwoc real-time trong meeting: "d6i mau chart", "thém s liéu tuan trwdc”
+ Khong real-time data — can update tht cong méi lan cé sé mai

CAU LENH MAU Dashboard bao cdo visual d& present

Tao HTML dashboard béo céo marketing thang [théng] véi céc sé liéu sau:[paste sé liéu: revenue, ROAS,
CPO, leads, conversion rate...]Yéu cau:- KPI cards & trén (4 metric quan trong nhat)- Bar chart so sanh
performance theo tuan- Pie chart phdn bé ngén sach theo kénh- Bang top campaigns- Mau brand: [mau
chinh]- Clean, professional, font Be Vietnam Pro- Sé liéu thang truéc dé so sanh: [paste s6 liéu cd]

» Content matrix & content calendar visual
Tao content calendar dang visual c6 mau s&c phén loai theo platform va content type — dé review va dé
phén céng hon dang bang text thuan.
Cach hoat déng thuwc té:
+ Claude tao HTML calendar theo tuan, mau sac theo platform hoac content type
+ Dung dé review plan trong team meeting
+ Chinh truc tiép: "ddi post ngay 15 thanh video thay vi anh", "thém email marketing vao tuan 3"

CAU LENH MAU Content matrix & content calendar visual

Tao content calendar HTML cho thang [thang]. Dir liéu:[paste content plan: ngay / platform / content type /
topic]Yéu céu: layout dang lich grid theo tuan mau séc phan biét theo platform (Facebook = xanh, TikTok =
den, Instagram = gradient, Email = cam), méi item hién thi: ngay + platform + content type ngén + topic.
Header thang va nam. Clean, dé doc khi in hodc share screen.

» Checklist & SOP document
Tao nhanh checklist quy trinh, huwéng dén lam quen, hodc SOP document ¢6 format aé dung ngay hodc
paste vao Notion.
Cach hoat dong thuwc té:
+ Claude tao Markdown document cé c4u tric rd rang, heading, checkbox
+ Dung cho: danh sach kiém tra trwdc ra mét, danh sach lam quen, danh sach viéc can lam hang tuan
* Copy va paste vao Notion, Google Docs, hoac Confluence dung ngay

CAU LENH MAU Checklist & SOP document
Tao checklist [tén checklist: vi du "Pre-launch campaign checklist"]. Bao gém cac hang muc sau:[liét ké cac

hang muc can co]Format: Markdown voi checkbox [ ], nhom theo phase/category, méi item ¢6 ghi chi ngén vé
cach thue hién néu can. Thém cét "Owner” va "Deadline” dang placeholder. Phu hop paste vao Notion.

» Funnel & customer journey diagram
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Visualize funnel hodc customer journey dé align véi team hodc present cho client — khéng can Figma hay
Miro.

Cach hoat dong thuwc té:
* Claude tao diagram dang HTML/SVG tryc quan
+ Dung dé: align team vé customer journey, present strategy cho client, hwéng dan nhan sy mai
+ Chinh dwoc: "thém giai doan retention sau purchase", "ddi mau stage awareness"

CAU LENH MAU Funnel & customer journey diagram

Tao customer journey map dang visual HTML cho [sén phdm/brand]. Hanh trinh gém céc giai doan: [liét ké: vi
du Awareness — Interest — Consideration — Purchase — Retention].V6i méi giai doan hién thi:- Tén giai
doan- Touchpoints chinh (kénh/noi KH gdp brand)- Cau héi/suy nghi KH & giai doan nay- Action ctia marketing
teamLayout: horizontal flow tir tréi sang phai, mau gradient ttr nhat dén dadm theo hanh trinh, font Be Vietnam
Pro, professional.

5.3 Cach chinh Artifacts hiéu qua

Chinh trong cuing héi thoai: Khong can tao lai tiv dau. "D6i mau button sang #5B3FD9", "bd section
testimonial", "thém countdown timer" — Claude chinh triwc tiép vao file da tao.

Két hop véi File upload: Upload brand guide ho&c brief PDF trwéc, sau dé yéu cau tao Artifact —
Claude tao dung mau, dung font, dung tone theo brief.

Dung Artifact lam brief cho designer: Thay vi mé ta bang 1&i, show HTML draft va néi "lam dep hon
cai nay". Designer hiéu layout va intent ngay — d& 2-3 vong revise.

N N N
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6. Claude Project — B& nhé & ngiv canh bén virng

do.

Claude nhé& brand cua ban — khéng can giai thich lai méi lan

Project |a tinh nang tao ra sy khac biét Ion nhat gitra "dung Claude nhw chatbot" va "dung Claude
nhw Al dong nghiép". Trong Project, Claude ludn biét brand la gi, khach hang cua ban trong nhw thé
nao, team lam viéc nhw thé nao — va moi ngui trong team deu lam viéc trong cung mét nglr canh

6.1 Chat thwéong vs Chat trong Project

Chat thwong

Chat trong
Project

Vi du cu thé

Gia tri v&i team

MGi hoi thoai la mét to gidy trang. Claude khong biét brand clia ban, khong biét
tone muon dung, khéng biet SOP cua team. Ban phai giai thich lai context moi lan
— mat 10-15 phut dau héi thoai chi dé setup.

Claude da biét brand, tone, avatar KH, SOP — tw trwdc khi ban néi cau dau tien.
Ban bat dau tr yéu cau thyc sy ludn. Khéng waste thoi gian explain lai.

Chat thuwdng: "Toi ban khoa hoc marketing, target la chl]’shop nhd, tone tw van ban
bé, khéng dung tir hoa my... [5 cau giai thich brand]... viét caption."Chat trong
Project: "Viét caption cho post ra mat khoa hoc thang 11."

Moi nguoi trong team déu diing chung mét Project — output nhét quan 100% du ai
trigger. Khéng con tinh trang méi nguwoi viet mot kieu, brand voice khéng dong nhat.

6.2 4 thanh phan ctia mét Project

Project

Instructions
(System
Prompt)

Project

Knowledge
(Files)

Conversatio

ns
(Lich stp)

Van ban ban viét dé dinh nghia Claude trong Project nay la ai, lam gi, theo nguyén tac
nao. Day la "nhan cach" clia Claude khi lam viéc trong Project. Instructions chay trwéc
moi hdi thoai — Claude doc Instructions trwéc khi doc cau hdi ctia ban.

Vi du: "Ban la Al Marketing cho thwong hiéu X. Ludén dung tié'r]g Viét. Tone: tw van than
thién, khong formal, khéng dung buzzword. Khi nhan trigger vé quy trinh MKT, doc Skill
file twong ng..."

Céc file ban upload — brand guide, avatar KH, Skills, SOP, két qua chién dich ca.
Claude doc va nhé toan b, ty ap dung khi phu hgp ma khéng can ban nhac.

Khac véi chat thwdong: ban khong can paste brand guide vao méi hoi thoai — Claude da
biét tir Knowledge.

Tét ca hoi thoai trong Project duoc Iwu. Claude co thé tham chiéu context tir hoi thoai
trwde trong cung Project — "nhuw t6i da néi hédm qua" hoac "dwa trén ké hoach tuan
trwoc".

Gidi han: Claude khéng nhé chi tiét tirng hoi thoai cili, nhwng Knowledge files (dwoc
upload) thi luén available.
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Team M¢i thanh vién nhém vao Project (Pro/Team plan). Ho dung chung Instructions va

Access Knowledge — khéng ai can setup riéng. Khi c6 nhan sy mai, m&i vao Dy an la ho da

6.3

(Chia s&) dwoc c6 da nglr cadnh thwong hiéu ngay lap tlrc.

Thiét 1ap Project tir A dén Z

Tao Project va dat tén

claude.ai — Sidebar trai — "New Project" — dat tén r6 rang. Nén tao Project riéng theo brand hoac chién
djch I&n. Vi du: "MKT — [Tén brand] Everg[een" hoac "Campaign Q4 2025 — Khoa hoc X". Khéng don
tat ca vao 1 Project chung — context bi nhiéu va kho manage.

Viét Project Instructions

Click vao "Edit project instructions” (hoac "Project settings"). Vjét Instructions theo template 6 thanh phan
& muc 6.4. Day la phan quan trong nhat — danh 30-60 phut dé viet ky. Instructions tot giam 70% thoi gian
iterate sau nay.

Chuén bj va upload Knowledge files

Tao cac file theo danh sach & muc 6.5. Bat tén file r<§ rapg: "brand-guide.md", "avatar-kh.n]d",
"skill-01-content-calendar.md". Claude doc tén file dé biét ap dung khi nao. Upload vao phan "Add files"
trong Project.

Test v&i cau héi thuec té

Tao héi thoai mai trong Project va thir 5-10 cau héi thwc té ban hay dung. Kiém tra: Claude c6 ding ding
tone khéng? Co6 ap dung brand info dung khéng? Output c6 dung format mong mudn khéng?

Chinh hwéng dan dwa trén két qua tho
Khi output chwa dung, quay lai chinh Instructions thay vi chinh tirng cau tra 1&i. "Claude hay dung emoji

qua nhiéu" — thém vao Instructions "khéng dung qua 1 emoji/output”. Thwdong can 3-5 vong iterate dé
Project hoat ddng tot.

Invite team va deploy

M@&i thanh vién qua email. Ho can c¢6 tai khodn Claude Pro hodc Team. D&t quy wédc team: ai co quyén
upload Knowledge mai, khi nao cap nhat Instructions, cach dat tén file moi.

6.4 Cach viét Instructions hiéu qua

Instructions la System Prompt — dinh nghfa Claude trong Project nay la ai. Cau tric t6t nhat gém 6
thanh phan:

CAU LENH MAU Template Instructions — 6 thanh phan (copy va dién vao)
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# ROLE & CONTEXTBan la Al Marketing cho [Tén thuong hiéu]. Ban lam viéc véi team MKT dé 1én ké hoach,
viét néi dung, phén tich chién dich va chudn hoé quy trinh. Nguoi ding chinh Ia [mé ta: marketer / social
media manager / founder tw lam MKT].# LANGUAGE & TONE- Luén phan héi bang tiéng Viét tree khi duoc yéu
céu khac- Tone: [mé t cu thé — vi du: tw vén than thién, khéng qua forma/ néi chuyén nhw ban bé hiéu
marketing]- Tranh dung: [liét ké ti/phong cach khéng mudn — vi du: "siéu wu dai", "cuc ky", buzzword tiéng
Anh khéng cén thiét]- Emoji: [khdng dung / t6i da 1 céi/ chi dung khi phu hopJ# BRAND KNOWLEDGE- Doc
file "brand-guide.md" dé hiéu nhan dién thwong hiéu, mau sac, voice- boc file "avatar-kh.md" dé hiéu khéch
hang muc tiéu, pain point, ngén ngi¥ thuc té ho dung- Khi viét content, wu tién dung ngdn ngi thuc té coa KH
trong file avatar- Khéng tw y thém thong tin vé brand ngoai nhiing gi ¢é trong Knowledge# SKILLS & QUY
TRINH- Khi nhén trigger lién quan dén quy trinh MKT, doc Skill file tiong tng va chay dung quy trinh- Néu
khéng ré Skill nao cén dung, liét ké Skill c6 sén va hdi nguoi ding chon- Khéng bé buée nao trong Skill file trce
khi nguoi dung yéu cau#t OUTPUT FORMAT- Luén xuét 2-3 version cho content (caption, script, email) trir khi
duoc yéu cau khac- Pénh sé ré rang khi c6 nhiéu items- V&i ké hoach/brief: theo format cé trong Skill file
tuwong ung# BOUNDARY- Khi khéng chéc vé théng tin brand, héi lai thay vi doén- Khéng commit deadline hay
sé liéu cu thé thay cho team

6.5 Knowledge files — nén upload gi

Tén file N6i dung can cé
brand-guide.md Bat Tén thuong hiéu (cach viét chinh xac, viét tat dwoc khong). Tagline. Mau sac
budc chinh (hex code). Font. Tone of voice mo ta cu thé. Vi du cau DUNG tone va SAI

tone. Tt hay dung / tuyét dbi khéng dung. Logo usage (chi mé ta, khéng can
upload anh).

avatar-kh.md Bat Demographic: tu0| gi&i tinh, nghé nghiép, thu nhap, dia ly. Psychographic: gia tri,
budc moi quan tam, ndi s¢, muc tiéu. Pain points theo tieng giai doan mua hang. QUAN
TRONG: ngén ngir thue té KH hay dung khi néi vé van dé ctia ho — copy tw
comment, review, inbox thuc té.

skill-XX.md Bét Mét file riéng cho méi Skill. Xem Chwong 7 dé biét cach viét. Dat tén ré:
budc(s  skill-01-content-calendar.md, skill-02-campaign-brief.md...
au khi
viét)

campaign-results. Nénco  Két qué cac chién dich da chay: angle nao hiéu qua, théng diép nao khong hoat
md dong va tai sao, audience nao convert tot, so liéu ROAS/CPO baseline. Claude
tham chiéu khi 1én ké hoach m&i — khdng de xuat lai thir da that bai.

sop-team.md Nénco  Quy trinh review: ai duyét gi, bao nhiéu vong. Naming convention cho file. Quy tac
dat tén campaign trong Ads Manager. Timeline chuan cho tirng deliverable. Quy
tac str dung ngan sach.

competitors.md Hiru Top 3-5 d6i tha: tén, dinh vi, diém manh/yéu. Khoang tréng thi truong dang khai
ich thac. T khoa va angle ddi thi hay dung — dé Claude tranh giam Ién.

6.6 'ng dung theo tirng loai nhém

» Solo marketer

Tao 1 Project per brand dang phu trach. Néu phu trach nhi_éu brand: Project riéng cho tirng brand, khéng
mix. Benefit I&n nhat: khéng can gidi thich lai context — moi sang mé Claude, vao dung Project, lam viéc
ngay.
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* Project A: Brand khoa hoc — c6 brand guide, avatar hoc vién, Skills content & script

*+ Project B: Brand san phdm FMCG — c6 brand guide khac, avatar KH khac, Skills Ads copy & bao
cao

+ Mébi Project déc 1ap, khdng anh hwéng nhau

» Team 3-5 nguwoi

Shared Project 1a diém _quan trong nhét. Moi ngwoi vao cung 1 Project — output nhat quan. Khéng con tinh
trang copywriter viét kiéu A, ads manager brief kiéu B, social media manager tone kiéu C.

+ Designate 1 nguoi lam "Project Admin" — c6 quyén edit Instructions va upload Knowledge
+ Con lai la members — dung dé trigger Skills va chat
* Quy téc: khi mudn thay ddi Instructions hodc thém Knowledge, bao Admin — khéng tu stra

» Agency v&i nhiéu client
Mét Project per client. Template Instructions dung lai — chi thay phan Brand Knowledge va tone. Benefit:
dwa khach hang mé&i vao lam quen trong 2-3 tiéng thay vi 2 tuan.

* Tao "Instructions Template" document — base template dung cho moi client

+ V&i mbi client méi: copy template, dién théng tin brand, upload brand guide cla client

* Knowledge: tach riéng theo client — khdng mix théng tin clia cac client v&i nhau
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7. Claude Skills — SOP chuan hoa quy trinh

Viét quy trinh mét 1an — trigger mai mai, ai dung ciing ra cung chat lwong

Skills khéng phai prompt template. Skills la SOP day du duoc viét thanh file va dwa vao bo nh¢ cia
Claude. Khi trigger, Claude khong chi "viet" — Claude chay dung quy trinh cta ban tirng bwdc mot,
héi thong tin con thiéu, va xuat output dung format da dinh. Ai trigger ciing ra cung chat lvgng.

7.1 Prompt vs Skill — sw khac biét thwc sw

Cau Iénh théng thwong Claude Skill
Ai viét Ban viét lai méi 14n dung Viét mét lan, dung mai
Output Phu thudc vao cach ban hdi hdom dé Nhat quan moi 1an, moi ngudi
consistency
Quy trinh Ban phai nh& nén héi gi, theo th tw nao Claude tw chay dung quy trinh da dinh
Théng tincon  Claude doan hoac bé qua Claude héi bb sung trwéc khi chay
thieu
Format Thay ddi méi lan Ludn dang format da dinh trong Skill
output
Ngweoi dung Can hoc lai cach viét prompt tbt Trigger cau don gian, nhan output chuén
méi ngay

7.2 CAu truc Skill file — 6 phan

Skill file 1a file Markdown (.md). Ban viét nhw dang viét SOP dao tao nhan vién méi — nhwng nhan vién
& day la Claude. File cang cu thé, Claude cang chay dung.

TRIGGER KEYWORDS
Liét ké tat ca cach nguoi dung co thé trigger Skill nay. Cang nhiéu cach néi — trigger cang it bi miss.Vi du
cho Skill script TikTok:"viét script TikTok", "lam script video", "kich ban TikTok", "script clip", "content TikTok

cho...", "giup toi viét video vé..."

MO TA SKILL

Giai thich ngén gon Skill nay lam gi, output 1a gi, ding khi nao. Gitp Claude xac nhan dung Skill khi
trigger.Vi du: "Skill nay tao script video TikTok/Reels hoan chinh v&i 2 phién ban A/B dé test. Output bao
gom hook, body, CTA va ghi chu cho editor."

THONG TIN CAN THU THAP(Théng tin can héi trwéc)

Danh sach thong tin Claude phai hdi néu chwa c6 trong yéu cau. Quy tac quan trong: néu nguoi dung da
cung cap — khéng hﬁ)i lai. Néu brand guide trong Knowledge da cé — ty ap dung, khong héi.Vi du: "Néu
chwa co: (1) San pham/dich vu va USP chinh, (2) Target audience, (3) Objective video, (4) Thoi lwgng, (5)
Tone"
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QUY TRINH THUC HIEN(Step-by-step)

Tirng budc Claude can lam. Day la phan quan trong nhat — cang cu thé cang t6t.Vi du tét: "Buac 1: Viét
3 option hook theo 3 format: cau hoi / statement phan truc giac / so liéu géy soc. Buwde 2: Chon 2 hook
manh nhat Iam phién ban A/B. Budc 3: Develop body 3 diém chinh cho mdi phién bdn — méi diém 1 cau
ngan. Budc 4: Viet CTA phu hop voi objective.”

FORMAT OUTPUT

M6 ta output trong nhw thé nao: s6 phién ban, tén section, do dai, ky hiéu trinh bay.Vi du: "Xuat 2 phién
bép song song. Mai phién ban:[PHIEN BAN A][HOOK — 3 giay]: ...[BODY — X giay]: Diém 1/ biém 2/
Pidm 3[CTA — 3 giay]: ...[NOTE EDITOR]: ..."

Vi DU MAU(Optional nhwng quan trong)

Paste 1 output tot tr trdc 1am vi du. Claude hoc tone va format tir vi du thuc té tt hon tir mo ta bang 1o
rat nhiéu. Néu chwa c6 vi du tot, bd qua phan nay — thém vao sau khi da chay Skill vai lan.

7.3 Skill file mau hoan chinh — c6 thé dung ngay

Duw6i day la Skill file hoan chinh. Copy vé, dién théng tin brand ctia ban vao phan [ngoac], upload vao
Project Knowledge.

CAU LENH MAU SKILL FILE: Script TikTok/Reels (skill-03-script-tiktok.md)

# SKILL 03: VIET SCRIPT VIDEO TIKTOK / REELS#i# TRIGGER KEYWORDSKich hoat khi nhan: "viét script
TikTok", "lam script video", "kich ban TikTok", "script clip”, "content TikTok cho", "viét video v&", "giup t6i lam
video"## MO TA SKILLTao script video TikTok/Reels hoan chinh voi 2 phién ban A/B dé test. Output gém
hook, body, CTA va note cho editor.## THONG TIN CAN THU THAP (héi néu chua c6 — b qua néu da co)1.
San phédm/dich vu va USP chinh la gi?2. Target audience: ai sé xem video nay?3. Objective: awareness /
engagement / conversion?4. Thoi lwong: 15/ 30/ 60 gidy?5. Tone: gido duc nhanh / tw vén / phan truc giéc /
relatable ?— Néu brand guide cé trong Knowledge: tw 4p dung tone, khéng hdi lai.## QUY TRINH THUC
HIENBuwéc 1 — Viét options hook (3 gidy dau): Option A: C4u héi gay to mo ("Ban cé biét tai sao...") Option
B: Statement phén truc giac ("Bung lam X néu ban muén Y") Option C: Sé liéu hodc fact gay séc ("[Con sb]
nguoi dang mac sai IAm nay") Option D: Situation ngudi xem nhéan ra minh trong déBuéc 2 — Chon 2 hook
manh nhét Iam phién ban A va BBuéc 3 — Develop body (phén chinh): Téi da 3 diém, méi diém 1-2 cdu ngén
Méi diém deliver value cu thé, khéng padding Dung ngén ngiF tir avatar KH néu cé trong KnowledgeBuéc 4 —
Viét CTA (3-5 gidy cubi): Awareness — follow dé xem thém Engagement — comment y kién / héi thém
Conversion — link trong bio / inbox dé nhén tw vdnBuéc 5 — Note cho editor: Visual suggestion cho timng
diém chinh Text overlay cén highlight B-roll hodc screen recording can gi## FORMAT OUTPUT[PHIEN BAN
A — Hook: céu héi][HOOK — 3 gidy]: (text n6i)[BODY — X gidy]: * Piém 1: (text n6i) * Diém 2: (text noi) »
Diém 3: (text n6i)[CTA — 3 gidy]: (text n6i)[NOTE EDITOR]: (huwéng dén visual / text overlay)[PHIEN BAN B —
Hook: statement phan truc giac](céu tric tuong tw)

CAU LENH MAU SKILL FILE: Content Calendar (skill-01-content-calendar.md)

# SKILL 01: LEN LICH CONTENT THANG## TRIGGER KEYWORDS"Ién lich content", "content calendar”, "ké
hoach ndi dung thang", "lich dang bai", "content plan", "phéan bé content"## MO TA SKILLTao content calendar
chi tiét theo tuan cho théng duoc yéu céu, phén bé ding ty Ié content type theo objective.## THONG TIN CAN
THU THAP1. Théng va ndm can lén lich2. Kénh can cé content (Facebook / TikTok / Instagram / Email)3. Tan
suét dang méi kénh4. Objective thang: % awareness vs % conversion5. Event hodc mua vu quan trong trong
thang6. Budget c6 san xuét video khéng (dé biét cé thé assign video type hay khéng)## QUY TRINHBuwéc 1:
Xéc dinh téng s6 post can cé theo tan suéat x sé tudnBuéc 2: Phén bé content type theo objective: - Néu
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awareness focus: 60% educate/entertain, 30% brand story, 10% conversion - Néu conversion focus: 40%
social proof/testimonial, 30% benefit, 30% offerBuéc 3: Gan topic cu thé vao tirng slot, wu tién event trong
thang & céc slot tudn phu hopBudc 4: Dam bdo cé content seeding truéc event it nhét 5-7 ngay##t FORMAT
OUTPUTTrinh bay theo tuén. Mbi dong: Ngay | Platform | Content Type | Topic/Angle | CTACuéi théng: Tém

tat téng sb post theo platform va content type, ty Ié phan bé.

7.4 Danh sach 12 Skills wu tién cho no-code marketer

Trigger vi du

01  Content Lich content tuan/thang day da "lén lich content thang 11"
Calendar theo kénh
02 Campaign Brief  Brief chién dich 8 thanh phan "lam brief campaign ra mat sén pham"
03 Script TikTok Script 2 phién ban A/B cé note "viét script TikTok cho serum"”
editor
04 Ad Copy Copy Meta/TikTok Ads du "viét copy quéng céo cho khéa hoc”
variation
05  Caption Pack Pack 5 caption cho 1 chti d&, da  "viét caption tuan nay vé [chu dé]"
dang angle
06  Email Chubi email 5-7 email véi "viét chubi email chao mirng cho nguoi dang ky"
Sequence subject line
07 Campaign Phan tich s6 liéu — insight — "phén tich campaign thang nay"
Analysis action items
08 Monthly Report  B&o cdo thang format chuén "lam béao cao thang 10"
09  Competitor Phan tich déi tha 4 chiéu "nghién ctru déi thi [tén]"
Research
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10 Customer Téng hop insight theo hanh "téng hop insight tir feedback théng nay"
Insight trinh mua
11 UGC Brief Brief du chi tiét cho creator tw "viét brief cho KOC"
lam
12 Landing Page Brief landing page du cho "brief landing page khoa hoc m&i"
Brief developer

7.5 Tips viét Skill tot

N

Bat dau tr quy trinh hay lam nhat: Khéng can viét 12 Skill ngay. Chon 1-2 quy trinh mét nhiéu thoi
gian nhat va lap lai thuwdng xuyén nhat. Viét Skill cho chung truéc.

N

Thém vi du mau thye té: Paste 1 output tét tv trudc vao phan cudi Skill file. Claude hoc tone va
format tlr vi du thwc té tot hon ttr mé ta bang i 10 Ian.

N

Trigger keywords da dang: Nguoi dung khong nhé chinh xac tén Skill. Liét ké 6-10 cach ndi khac
nhau — "viét script", "lam script", "kich ban video", "content TikTok"...

N

Test v&i ngwdi khong biét context: Sau khi viét Skill, nhe ai do trong team chua biét gi vé quy trinh
trigger. Néu output dung — Skill tot. Néu output sai — chinh Skill, khdng chinh ngwi trigger.

N

Panh sé~phién ban don gian: Dat tén file: "skill-03-script-tiktok-v2.md". Giup ban biét da cap nhat lan
nao va dé rollback khi Skill m&i khéng tot bang Skill cl.

N

Cap nhat Skill sau 1 thang dung: Sau khi diing thuc té, ban sé biét budc nao thiva, budc nao thiéu,
format nao khong thuwc té. Iterate Skill nhw iterate san phém.
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8. Lo trinh ap dung 4 cap dé

Khéng can hoc tat ca cung luc. Lo trinh nay duwoc thiét ké dé méi cap do da co ROI ré rang — ban thay
gia tri trwde khi lén cap tiép theo.

CAP bO 1 — NGU'Ol DUNG HANG NGAY - Tuan 1-2

Muc tiéu: Dung Chat va File hang ngay — tiét kiém 1-2 tiéng/ngay
Tasks cu thé:
* Tao tai khoan Claude, kham pha giao dién Chat va cach upload file
+ Thuc hanh 3 use case mdi ngay trong 2 tuan: 1 content, 1 phan tich, 1 chién lwoc
+ Upload file CSV bao c&o Ads it nhat 3 1an — thwc hanh chudi prompt phan tich
+ Xay prompt library d3u tién: lwu 10 prompt tét nhat tim dwoc trong 2 tuan
* Thtr tao 1 Artifact don gidn: checklist hodc bang so sanh

Két qua mong dgi: Tiét kiém 1-2 tiéng/ngay. Knhong | L6i thwéng gap: Ky vong output perfect 1an 1 va bo
con m& Google dé tim cadm hirng content. cuéc. Chinh 2-3 vong la binh thwdng.

CAP BO 2 — NGUO'l CO HE THONG - Thang 1

Muc tiéu: Thiét 1ap Project cho brand — ca team output nhat quan
Tasks cu thé:
+ Viét brand-guide.md va avatar-kh.md — danh 2-3 tiéng dé viét ky
+ Tao Project dau tién, upload 2 file trén vao Knowledge
+ Viét Instructions theo template 6 thanh phan, test va iterate 3-5 vong
* M0&i 1-2 ngwdi trong team vao Project, quan sat output clia ho
+ Viét Skill dau tién cho quy trinh hay 1am nhét va hay méat thoi gian nhat

Két qua mong dei: Khdng con giai thich lai brand Léi thwérng gap: Instructions qua chung chung ("viét
moi lan. Ngudi mai trong team lam quen trong 1 hay va sang tao") — phai cu thé va c6 vi du.
ngay.

CAP DO 3 — NGU'OI TOI U QUY TRINH - Thang 2

Muc tiéu: C6 5+ Skills hoat dong tét — giam 50% thdi gian lam content & béo céo
Tasks cu thé:
* Viét thém 4-5 Skills cho cac quy trinh MKT quan trong nhét
+ Test tat ca Skills v&i nhiéu ngudi dung — thu thap feedback, iterate
+ Thanh thao phan tich da file — két hop 3 file d& nhan insight sau hon
* Xay thw vién Artifacts: 3-5 template HTML tai s&r dung dwoc (dashboard, landing draft, checklist)
+ Cap nhat campaign-results.md sau méi chién dich I&n
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Két qua mong dgi: Gidam 50% thoi gian lam content
va bao cao. Team tw lam dwgc ma khong can héi méi
buoc.

L6i thwerng gap: Xay quéa nhiéu Skills cung luc ma
khong test ky tirng cai — 5 Skills tot hon 12 Skills
trung binh.

CAP PO 4 — NGU'Gl XAY HE THONG - Thang 3+

Muc tiéu: Hé théng MKT chay nhat quan — nguoi méi lam dwoc ngay, founder ranh tay hon

Tasks cu thé:

* (C6 du Knowledge files: brand guide, avatar, SOP, competitors, campaign results

+ C6 it nhat 8-10 Skills pht hau hét quy trinh MKT thwéong xuyén

+ Artifacts library cho tat ca deliverable hay present: report, funnel, calendar

« DBat quy trinh maintain Project: ai update, khi nao update, review dinh ky

+ D3ao tao ca team — moi ngudi dung dwoc, khéng phu thudc vao 1-2 ngudi biét dung Claude

Két qua mong dei: Nhan sy moi lam ding chudn tir
ngay 1. Founder/manager khéng can micromanage
output.

L6i thwdng gap: Nghi rang hé thdng da xong va
khéng can maintain — Project can dwoc cap nhat
theo thuc té.

Nguyén tac quan trong nhéat

DPwrng hoc Claude nhw hoc mot phdn mém maéi. Hoc Claude nhw hoc cach cong tac véi mot déng
nghiép c6 ndng lwc — ngudi khdng biét gi vé brand cltia ban cho dén khi ban chia sé. Dau tw vao
viéc chia sé context (Instructions, Knowledge, Skills) sé tao ra compound interest: Claude ngay cang
c6 gia tri hon theo thoi gian, khéng phai chi tét trong hém nay.

Ky nang "giao tiép v&i Al" — biét md ta van dé rd, biét chinh dan, biét nhan biét output tot/té — la kj
nang ban mang theo dwoc du Claude c6 thay déi version hay khéng.
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