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Tai sao Marketer can biét dung Claude

Khong phai dé thay thé ban — ma dé ban lam dwoc nhiéu hon véi it ngudi hon

Ban dang lam Marketing hang ngay vai vo s6 viéc: 1én ké hoach, viét content, chay ads, doc bao
cao, viét email, hop team. Mai thtr ton théi gian. Néu dung dung cach, Claude la ngwdi cdng sw

biét Marketing — luén s8n sang trong 30 gidy, khéng can training lai tr dau.

Quan trong can hiéu ngay
Claude manh & tw duy hé thdng, phan tich, Iap ké hoach, tao SOP, doc s6 liéu. ChatGPT

manh & viét ndi dung nhanh, sang tao hang Ioat’. Tai liéu nay tap trung vao Claude va cach
Claude bb sung cho ChatGPT — khéng thay thé.

File nay giup ban lam dwoc gi

Hiéu Claude la gi

Khong nham 1an v&i ChatGPT, khéng dung sai
cho, khéng lang phi thi gian.

Dung vao viéc that

30+ tac vu marketing cu thé kém prompt mau

copy-paste dwoc ngay.

So d6 tong quan — Claude & dau trong Marketing

Tang

Chién lvgc Phan tich
- Ké hoach * Funnel

N&i dung Framework
- Lich - SOP

Quang cao Ngan
se:ach - TOi wu - Poc
sO

Chuyén déi Nurture -
Tw van - Chot

Do lvong KPI - Bao
cdo - Toi wu

Bat dau dwoc ngay

Tir dang ky, tao project, dén task dau tién —
hwéng dan tirng bwéce cu the.

Tranh 16i pho bién

Biét gi¢i han ctia Claude dé khong ky vong sai

va that vong khong can thiét.

Claude lam gi

Phan tich thi trwong - Xay Persona
Thiet ké Funnel - Bat KPI - Ké
hoach

Xay framework - Brand voice -
SOPContent calendar 30 ngay

Tinh CPL - Phan bd ngan sach
Doc bao cao - Goiy toi wu

Phan tich conversion - Upsell Viét

sales script - Email nurture

Boc s6 - Tim diém yéu funnel Tao
bao cao tom tat - Goi y

Output nhan dwoc
Ban ké hoach marketing KPI - Lich
trién khai

Lich content c6 cu trac Brief rd
rang dé giao viéc

Bang phan b6 ngan sach Dé xuét
tOi wu tirng kénh
Kich ban tw van Email sequence

hoan chinh

Bao cao weekly/monthly
Dashboard don gidn




Pang ky va lam quen vé&i Claude

Tu chwa c6 tai khodn dén biét dung cac tinh nang quan trong nhéat

Pang ky tai khoan — 4 bwéc

Mé trinh duyét, vao claude.ai
Dung Chrome hodc Safari. Khéng can cai app — chay trén trinh duyét.

Nhan "Sign up" — dang ky bang Google
Céch nhanh nhat. Gmail ca nhan hodc Gmail cong ty déu dwoc.

Chon géi Free dé bat dau
D dung cho ngudi maéi. Nang 1én Pro $20/thang khi can dung nhiéu gid/ngay.

Vao giao dién — doc phan tiép theo trwwéc khi bat dau chat
Hiéu cach té chirc trwde gitip ban tiét kiem thdi gian rat nhiéu vé sau.

4 tinh nang quan trong nhat can biét

Chat thuwéng Projects % Quan trong nhat

Task nhanh, khong can lwu lai. \{iét caption, Thw muc lam viéc. Claude nh& nglr cé_nh‘ban
tom tét email, dich doan van. Gidong nhan tin cung cap — khong c~én giai thich lai m{)i lan.
héi dong nghiép mét viéc nho. Tao 1 project cho méi thwong hiéu/chién dich.
Artifacts Memory

Tai liéu dai hién ra khung bén phai. Chinh stra Bat trong Settings — Memory. Claude nh¢
trwee tiép, copy ra Word/Google Docs, hoac thong tin vé ban qua cac hdi thoai. Néi 1 1an,
yéu cau Claude chinh tiép. Claude nh& mai.

Tao Project dau tién — Lam ngay

Thanh bén trai — Projects — nhan dau +
bat tén: "MKT thang 7 — Thuwong hiéu ABC"

Vao project — tim "Project Instructions”
Day la noi dién ngl® cdnh mét 1an cho toan bd project.

Dién thong tin doanh nghiép theo template bén dw&i
Lwu lai. Tt gi&> moi hoi thoai trong project, Claude déu hiéu ban dang lam gi.

TEMPLATE — DAN VAO PROJECT INSTRUCTIONS




Tén thwong hiéu: [dién] - Nganh hang: [dién]

San pham/dich vu chinh: [dién]

Déi twong khach hang: [tudi, gidi tinh, thu nhap, théi quen mua hang]

Kénh marketing dang dung: [Facebook, TikTok, Email, ...]

Ngan sach hang thang: [dién] - Giong van thwong hiéu: [tré trung / chuyén nghiép / gan giii]
Muc tiéu hién tai: [dién]




Cach viét Prompt hiéu qua

Prompt la yéu ciu ban gé vao. Viét ding cach — két qua t6t hon gap 5 lan

CONG THUC 4 PHAN
Vai tro Claude + Task cu thé + Ngi¥ canh day da + Output mong muén

So sanh prompt sai va duang

Prompt sai Van dé Prompt dung
"Viét ké hoach Thiéu nganh, muc  "L&p ké hoach MKT thang 7 cho thwong hiéu tra sia,
marketing" tiéu, ngén sach nh&m hoc sinh 16-22 tudi HN, ngan sach 20tr, kénh

TikTok+Instagram, muc tiéu tang 30% don online."

"Phan tich d6i thd"  D6i thi nao? Phan  "Phan tich diém manh yéu clia Gong Cha tai phan
tich gi? khac binh dan HN. Chi ra 3 khoang trong t6i cé thé
khai thac. Dang bang."

"Viét caption" Sa&n phdm gi? Cho  "Viét 5 caption cho serum vitamin C, ni 25-35 tuéi,
ai? Tone? tang twong tac, tone ty tin khéng chanh, c6 CTA
cuoi."

Cac lénh diéu chinh sau khi Claude tra 1&i

"Ngén hon" "Tré trung hon" "Dang bang"

Gitr 3 y quan trong nhéat, bo B4 tlr ngir han 1am, viét nhe Chuyén néi dung thanh bang
giai thich dai. nhang hon. so sanh.

"Thém vi du” "Viét lai phan X" "Nganh cua téi la Y"

Vi du cu thé vao méi y dé dé Chi chinh phan cu thé, khong Cung cap thém nglr canh dé
ap dung. viet lai toan bo. Claude diéu chinh.

Prompt mau cho 3 tac vu phé bién nhat

PROMPT MAU: Viét caption / bai ding

"Viét [5] caption cho bai ddng vé [san pham/chii dé]. Khach hang: [mé ta]. Muc tiéu: [tang
twong tac / ban hang / nhan biét]. Tone: [tré trung / chuyén nghiép]. Moi caption dwéi 150
cht, c6 CTA cudi bai."

PROMPT MAU: Phan tich sé liéu ads

"Day 13 sO liéu ads [thang X]: [paste sé liéu]. Hay: 1) Tom tat hiéu qua tong thé trong 3 dong,
2) Chién dich nao lang phi ngén sach va ly do, 3) Dé xuéat 3 diéu chinh cu thé cho thang toi."

PROMPT MAU: Lap ké hoach content thang




"Lap ké hoach content thang [X] cho [kénh]. Thuong hiéu: [dién]. D4i tuong: [dién]. Muc tiéu:
[dién]. Phéan bé 40% nhén biét / 40% can nhac / 20% chuyén doi. Trinh bay bang theo tuan.”

Meo tiét kiém thi gian

Lwu prompt da hiéu qua vao Google Doc — phan loai theo loai task. Lan sau copy-paste, c,hi
thay phan bién so. Paste di liéu thyc té (so liéu, ndi dung cti) vao prompt — Claude cho két
qua sat thwc té hon nhiéu.




Danh sach tac vu Marketing v&i Claude

T viéc don gidn nhat dén phirc tap nhat — kém prompt mau dung dwoc ngay

Cach dung danh sach nay

Bat dau tir nhom Can ban. Lam quen roi méi Ién Trung cép va Nang cao. Prompt mau —
copy, thay phan trong ngoac vudng bang théng tin ciia ban, paste vao Claude.

Nhém Can ban — Bat dau tir day

LI\ Viét caption / bai dang mang xa hoi

GIEINE Tom tét tai liéu dai (bdo cdo, bai viét, email)
NI Viét email givi ddi tac, khach hang, agency

JUNZ\M Brainstorm y twéng content cho thang téi

GITIYYM Viét mo t san pham cho website / fanpage

@Y7 Viét script video ngan cho TikTok / Reels

Nhém Trung cdp — Khi da quen véi Claude

UiCLel | Xay Persona khach hang chi tiét

TRUNG

% Lap ké hoach content thang theo funnel

LELEE Phan tich s6 liéu ads va dé xuét toi wu
S Viét bao cao weekly/monthly tir sé liéu thé
UL Chudn hod brand voice thanh bo quy tac

WLl Pat KPI tinh ngwoe tir muc tiéu doanh thu

Uisbil s Phan tich ddi tha va tim khoang tréng thi truéng
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Nhém Nang cao — Dung Claude nhw mét hé thong
‘ Lap ké hoach marketing 3 thang toan dién
‘ Xay SOP cho toan bd quy trinh san xuét content
LIS Thist ké hé théng do luong KPI tirng tang funnel
LISETER Phan b6 ngan séch ads t6i v theo ROAS timg kénh

‘ Xay hé théng email nurture tw déng

‘ V\[AJXeN Phan tich toan bd funnel va tim diém ro ri

PROMPT MAU: Xay SOP tir quy trinh c6 san

"T6i m6 ta quy trinh san xudt content hién tai. Hay viét thanh SOP gém: cac budc r6 rang,
nguoi phu trach, thoi gian hoan thanh, checklist kiém tra triée khi dang. Quy trinh: [mé ta tw
nhién, khéng can chuan]."”

PROMPT MAU: Pt KPI tinh nguwoc

"Muc tiéu doanh thu: [X] triéu. Gia ban trung binh: [Y]d. Ty Ié chot: [Z]%. Tinh nguoc ra s6
don, so leads, Iuot tiép can can co. Dé xuat KPI tieng kénh: [liet ké kénh]."”




Claude tao dwoc gi & két noi véi dau

Nhiéu marketer chi dung Claude viét text — nhung Claude lam dwoc nhiéu hon thé rét nhiéu

Cac dinh dang Claude c6 thé tao ra

Pinh dang

Text / Van ban

Bang (Table)

HTML

So dd

Markdown

Claude tao ra gi

Caption, email, kich ban, bao céo,
SOP

Ké hoach content, KPI dashboard,
lich dang bai

Landing page, email template, trang
san pham

Flowchart quy trinh, mind map, so
do hé thong

Tai liéu cé céu trac, wiki ndi bd

Dung ngay nhw thé nao

Copy — paste vao bat ky dau
Copy — paste vao Google Sheet /
Notion

Copy code — paste vao website
builder hoac gti dev

Export SVG hoac chup man hinh

Paste vao Notion, Obsidian, GitHub

Lam thé nao dé xuét ra file .doc / .docx?

Claude khoéng xuét tryc tiép ra .doc — nhwng chi méat 30 gidy: Yéu cau Claude tao tai liéu —
copy toan bo tr Artifact — m& Google Docs — paste — File — Download — Microsoft Word
(.docx). File Word hoan chinh, gilt nguyén cau tric tiéu dé va bang.

3 hwéng két ndi Claude véi cong cu dang bai

Tha céng c6 hé thong — Dé nhéat, phu hop ngwei méi
Claude tao ndi dung — copy — paste vao Meta Business Suite hoac Buffer. T4 chire
trong Google Sheet theo cét: ngay / kénh / ndi dung / trang thai. Setup 30—45 phut cho

ca thang.

Céng cu Ién lich dang bai — Buwérc tiép theo
Buffer / Later / Hootsuite / Meta Business Suite. Claude viét’—>,pas:te vao draft — céng
cu tw dang dung gi¢. Khdng can code, géi mién phi la da dé bat dau.

KB Tw dong hoa vé&i Zapier / Make — Nang cao
Kéo tha lubng khéng can code: Claude tao ndi dung — tw lwu vao Sheet — Buffer lay
va dang — Slack thong bao team. Setup 1 lan, chay tw dong mai.

Cong cu két n6i phé bién cho Marketers

Buffer / Later

Meta Business Suite

Mién phi hoan toan. Lén lich Facebook +
Instagram. Phu hop team chi dung 2 kénh nay.

Lén lich Faceboqk, Instag[am,’Tik"I'ok’, i
LinkedIn. Géi mién phi. Dé nhat dé bat dau.

Zapier / Make Notion / Google Sheet



Két néi Claude v&i hau hét moi app. Tao luéng Lwu trl, t6 chirc ndi dung Claude tao ra. Chia
tw ddng khdng can code. Tim hiéu khi da quen sé team, theo doi trang thai. Khéng can tool
bwéc co ban. tra phi thém.

L6 trinh dé xuat cho marketers nhap mén

Tuan 1-2: Claude tao ndi dung, copy thu cong vao Meta Business Suite. Tuan 3-4: Setup
Buffer, Ién lich ca tuan trong 1 lan. Thang 2: Tim hiéu Zapier dé ty dong hoa 1 buwéc nho.
Thang 3+: Xay luong hoan chinh Claude — Sheet — Buffer — dang tw déng.




Vong lap hang tuan & Lwu y quan trong

Nhip lam viéc c¢é dinh + nhirng diéu can biét d& dung Claude dung cach

Vong lap lam viéc hang tuan — 50 phut téng

Pau tuan — 20 phat
Paste s6 ligu tuan trvdc. Hoi
Claude: diém yéu & dau, tuan
nay wu tién gi. Ra 3-5 wu tién
roé rang.

Giira tuan — 15 phut

Viét ndi dung con thiéu, chinh
brief gtvi designer, soan email.
Moi task khéng qua 5 phut néu

prompt dung.

PROMPT MAU: Béo cao weekly cudi tuan

"Sé ligu tuan nay: [paste]. Viét bao cao weekly givi manager: tom tat két qua (3 dong), diém
ndi bat, diém can cai thién, ké hoach tuan téi. Khéng qua 200 chi.”

Lwu y — Han ché — Nhwoc diém

Cubi tuan — 15 phut
Paste s6 liéu ca tuan. Claude
tom tat — dung lam bao cao
weekly glri manager ngay.

Nhirng diéu Claude KHONG lam dwoc
Khéng truy cap internet thoi gian thwe — Khong biét trend hém nay hay sé liéu thi trudng
m¢&i nhat. Ban can cung cap dir liéu cho Claude.

Khéng tw biét vé doanh nghiép ban — Claude khong tw tim hiéu. Ban can cung cép théng
tin trwdc (dung Project Instructions).

Khéng thay thé insight thic té — Phong van khach hang, doc comment, cam nhan xu
hwéng — van can con ngudi.
Khéng tw dang bai hay chay ads — Chi tao néi dung va ké hoach. Ban van can thuec thi.

C6 thé "bia" s6 liéu — Néu hoi Claude s6 liéu thi truong ma khéng cung cép di liéu thurc,
Claude c6 thé dwa ra con sO wéc doan. Ludn cung cap dir liéu thuc te.

6 16i pho bién nhat can
Loi
Khéng tao Project
Prompt qua ngan
Chi dung Claude viét

content

Dung nguyén output
khoéng chinh

Khdéng lwu prompt hiéu
qua

Tin tuyét ddi vao sb
Claude tu tao

tranh
Hé qua

Giai thich lai te dau méi lan,
khéng nhat quan

Output chung chung, khéng ap
dung dwgc ngay

Bé 16 80% gia tri

Thiéu ca tinh thwong hiéu

Viét lai tr dadu mdi 1an

C6 thé sai hodc wdc doan

Cach stra

Tao Project cho mbi thwong
hiéu/chién dich

Ap dung cong thirc 4 phan
Méi tudn thtr 1 use case mai
Coi output Ia ban nhap — ban
bién tap cudi

Tao Google Doc Iwu prompt
library

Ludn cung cép sb ligu thyc,
khoéng hoi Claude so liéu thi
trwong




Lwu y quan trong nhat

Claude 1a céng cu hé tro tw duy — khéng phai ngudi ra quyét dinh thay ban. Két qua tot hay
khéng phu thudc phan I&n vao chat lwgng théng tin ban cung cap Ngwei dung Claude gioi
la nguwoi biét Marketing — khong phai nguwei biét nhiéu vé Al.




PHAN 2

Png dung Claude trong
Quy trinh van hanh Team Marketing

Chia theo tirng vi tri: Chtd doanh nghiép - MKT Leader - Content - Ads - Design

Vi tri

Chu doanh nghiép / CMO
Marketing Manager / Leader
Content / Copywriter

Ads / Performance

Design / Creative

ng dung chinh

Chién lwoc, ké hoach, phan tich P&L, giao tiép cip cao
Brief, review, bao cao, van hanh team, onboard nhan vién
San xuét ndi dung, vong lap 15-20 phut/bai, 30+ tac vu
Copy quang c&o, phan tich sb liéu, x( ly tinh huéng

Hiéu brief, brainstorm concept, viét copy trong thiét ké



Tai sao ca team Marketing can Claude

Khong chi ca nhan — ma ca quy trinh van hanh ciing dwoc nang cap

Phan Ién marketer dung Claude don 1& — viét caption, phan tich s6 liéu. Pay la cach tét nhuwng maoi
chj khai thac 20% gia tri that sw. Khi ap dung vao ca quy trinh van hanh team, Claude tré thanh hé
thong: giup mai vi tri lam viéc nhanh hon, giao tiép chuan hon, va output nhat quan hon.

Claude trong van hanh team mang lai:

Giam thoi gian lap lai — brief, bao cao, hop review khéng con mét 3—4 gio mdi 1an

Nhat quan brand voice — khi moi ngwdi dung chung Project va Instructions, output khéng
|éch tone

Onboard nhanh hon — nhan vién méi ndm bat quy trinh trong 1-2 ngay thay vi 2 tuan
Giao tiép chinh xac hon — brief ré rang, chwa hiéu thi héi Claude truwéc khi hdi ngudi khac

So sanh: Dung don lé vs Dung ca team

Chi tiéu Dung don lé Dung ca team

Téc dd san xuéat Ca nhan nhanh hon 2-3x Ca team nhanh hon 3-5x

Brand voice Phu thudc tirng ngudi viét Nhat quan theo Project chung

Kién thirc vé brand Phai giai thich lai mbi session Lwu trong Project — dung ngay

Béo cdo & review Viét tay mat 1-2 gi®r 30 phut — paste s6 liéu, Claude
tém tat

Onboard nhan vién méi Can training truc tiép Tw doc + héi Claude — 1-2 ngay
la dworc viéc

3 nguyén tac khi trién khai Claude cho ca team
1. Tao 1 Project chung cho méi thwong hiéu / chién dich — khéng dé& méi ngudi tw tao riéng
2. Viét Instructions chuan trong Project: brand voice, tone, target audience, cac quy tac viét

3. Lwu prompt hiéu qua vao Google Doc chung — ai ciing dung dwoc, khong ai viét lai twr
dau




Quy trinh van hanh team Marketing véi Claude

Ap dung Claude vao tirng khau trong s&n xuét hang tuan

Vong lap hang tuan — 5 bwéc, ~90 phat tong

Thi 2 sang: Lao phéng tudn méi (30 phat)

Leader paste sé liéu tuan trwéc vao Claude: CTR, CPM, ROAS, engagement rate
Claude phan tich diém manh-yéu, dé xuét 3-5 wu tién tuan nay

Ra meeting brief rd rang: ai lam gi, deadline khi nao, tiéu chi chat lwgng

Thr 2-3: Brief content & design (20 phut / brief)

Content dung Claude viét creative brief chuan: muc tiéu, message chinh, tone, format, CTA
Designer nhan brief rd8 — khéng can hop giai thich thém, khéng bi hiéu sai

Lwu brief mau vao template Google Drive chung, tai st dung cho lan sau

Thir 3—4: San xuét & review (theo vi tri)
Content: Claude viét ban nhap, con ngwdi bién tap — muc tiéu 1 bai / 15-20 phat
Ads: Claude dé xuét A/B copy, target logic — QA kiém tra truwéc khi chay

Design: Claude brainstorm concept, goi y keyword tim stock, viét alt text & caption kém
visual

Thir 5: Két néi & lich dang (15 phat)

Compile néi dung 1&n Buffer / Meta Business Suite theo lich tuan d lap

Claude review lai toan bd batch: nhat quan tone, di CTA, ding key message chua
Xac nhan lich dang voi leader triede khi hen gio dang ty dong

Thr 6: Bao cao & wrap-up (20 phut)

Paste s liéu ca tuan vao Claude, yéu ciu viét bao cao weekly

Leader chinh stra thém insight ca nhan, context néi bd khéng co trong sb liéu
Lwu béo céo vao Drive, chia sé toan team trud'c 5pm — moi ngudi biét két qua

PROMPT MAU: Lao phéng hang tuan

"S6 ligu tuan nay: [paste]. Phan tich: 1) Két qua tong thé trong 3 dong, 2) Biém nbi bat nhat
va ly do, 3) Biém can cai thién va nguyén nhén, 4) bé xuat 3 wu tién hanh déng tuan toi.
Format biéu diém A—F cho tirng chi s6 chinh."”

PROMPT MAU: Bao cao weekly gtvi manager




"Sé ligu tuan: [paste]. Viét bao cao weekly: tom tat két qua (3 dong), diém néi bat, diém can
cai thién, ké hoach tuan t&i. Khéng qua 200 chir. Tone chuyén nghiép, trung thuc, c6 sé liéu
cu thé."



Chu doanh nghiép / CMO

Dung Claude & tAng chién lwgc — dan dudng tét hon véi it thoi gian hon

A Chu doanh nghiép & CMO / Giam déc Marketing

Nguwdi ra quyét dinh chién lwoc, phan bd ngan sach, giam sat toan bd hoat déng marketing
cua cong ty

Nhirng viéc Claude gitp ban lam — & tang chién lwoc

1. Lap chién lwoc & ké hoach

Xay ké hoach marketing quy / ndm: muc tiéu SMART, ngan sach, k&nh wu tién, KPI theo
thang

Phan tich dbi tha: diém manh-yéu, khodng tréng thi trwrng co thé khai thac ngay

Thiét ké marketing funnel: awareness — consideration — conversion — retention —
advocacy

D&t KPI tinh ngwoc tr muc tiéu doanh thu: sé don — leads — lwot tiép can — ngan sach can

2. Quan ly hiéu suét & ngan sach

Review b&o cao team nhanh hon — paste s6 liéu, Claude tém tat diém chinh trong 1 phut
Phan tich P&L marketing: dau tw kénh nao hiéu qua, kénh nao nén cat hodc scale
Viét brief chién lwgc cho agency hodc team nodi bd — chuén, rd, khong bi hiéu sai

3. Giao tiép cap cao & doéi ngoai

Viét email thwong lwong véi dbi tac, KOL, agency — gilr dung tone ngudi Ianh dao
Soan bai phat biéu, ndi dung pitching khi gap nha dau tw hodc ddi tac chién lwoc
Chuén bij slide bao cdo hoi dong / cb dong: cau truc logic, sb liéu ré rang

PROMPT MAU: Phan tich hiéu qua marketing quy

"Ngan sach marketing Q[X]: [s6]. Sé liéu tirng kénh: [paste]. Phan tich: 1) ROAS ttng kénh
va so sanh voi benchmark nganh, 2) Kénh nao dang lang phi ngan sach va ly do, 3) bé xuat
ppén bo lai ngén sach Q[X+1], 4) 3 quyét dinh wu tién can thuc hién ngay. Format bao cao
téng giam doéc, khéng qua 1 trang A4."

PROMPT MAU: Xay ké hoach marketing quy mé&i

"Thuong hiéu: [tén]. Nganh: [nganh]. Muc tiéu doanh thu Q[X]: [s6]. Ngén sach MKT: [sO].
Hién co cac kénh: [liét ké]. Lap ké hoach market/ng quy voi: muc tieu SMART, chién luoc
tirng kénh, phan b6 ngan séch, KPI theo thang, rii ro cén chi y va cach xcv ly."

Lwu y quan trong cho cap lanh dao khi dung Claude

Claude khong truy cap internet — can cung cap s6 liéu noi bo va di liéu thi trweng thuye té
ban co




Dung Claude dé suy nght cung — nhwng quyét dinh chién lwgc cubi cung van 1a cia ban
Tao Project riéng cho tirng thuwong hiéu / chién dich dé bao mat théng tin ndi bd

Kiém tra ky s6 liéu Claude dé xuét — dac biét khi hdi vé benchmark nganh ma khong cung
cap dir liéu thyc




Marketing Manager / Team Lead

Nguoi diéu phdi team, d&m bao chat lwong output va tién dd toan bd

nhat quan

B Marketing Manager / Team Lead

Quan ly 3-10 nguwdi, d&m bao tién do, giao tiép I&én cap trén va xudng cap duéi, gilr brand

Nhirng viéc Claude giup Manager lam hang ngay

1. Quan ly & phan céng
« Viét Job Description ré rang cho tirng vi tri khi can tuyén dung thém
+ Lap khung onboarding cho nhan vién mai: tai liéu, SOP, checklist tuan 1
« Phan tich hiéu suét tirng thanh vién tw sb liéu cu thé, dé xuat cach cai thién co co sé

2. Brief & review ndi dung
« Viét creative brief chuan gt designer / agency — khoéng bi hiéu sai, khéng hop giai thich

thém

« Review content clia team: Claude chi ra diém chwa phu hop brand voice, tone, hoac thiéu

CTA

« Lap lich content ca thang: phan bb 40% nhan biét / 40% can nhéc / 20% chuyén déi
« Xay SOP cho quy trinh san xuét content tlr bién tap dén dang bai

3. Bao cao & giao tiép
+ Chuan bj slide / bao cao monthly gri GD trong 30 phut (trwéc mat 2-3 gid viét tay)
« Viét email ndi bd, thédng bao quy trinh mé&i, update chién lwoc cho toan team
« Soan lich hop hiéu qua: agenda rd, ai lam gi sau cudc hop, deadline cu thé

Tac vu

Creative brief

Review batch

Lich content

thang

Bao cao monthly

Prompt mau

"Viét brief cho [bai ddng/campaign]. Thwong hiéu:

[tén]. Muc tiéu: [dién]. Message: [di&n]. Tone: [di&n].

Format: [dién]. Deadline: [ngay]."

"Review [X] bai nay theo brand voice [thwong hiéul]:

[paste]. Chi ra bai nao chwa dung tone, thiéu CTA,
khoéng phu hgp muc tiéu. Kem dé xuat stra cu thé."

"Lap lich content thang [X] cho [kénh]. Thwong
hiéu: [tén]. Phan bb 40/40/20. Bang theo tuan, c6
chi dé va muc tiéu ttrng bai."

"Sé liéu thang: [paste]. Bao cao monthly gtvi GD:
két qua vs KPI, phan tich nguyén nhan, ké hoach
thang t¢i. Khéng qua 1 trang A4."

Théi gian tiét kiém

45 phit — 10 phut

2 gidr — 30 phut

3 gidr — 45 phut

2 gio — 30 phut



PROMPT MAU: SOP san xuat content chuan cho team

"T6i m6 ta quy trinh san xut content hién tai: [m0 ta tw nhién]. Hay viét thanh SOP day du
gom: cac buwdc ré rang, nguoi phu trach ting budrc, thoi gian hoan thanh moi buée, checklist
kiém tra trweéc khi dang. Format bang dé ca team theo doi.”

PROMPT MAU: Onboarding nhan vién mé&i (Content/Ads)

"Vi tri: [tén vi tri]. Nhiém vu chinh: [liét ké]. Tool dang dung: [liét ké]. Viét plan onboarding
tuén 1 day du: ngay 1 lam gi, ngay 2-3 lam gi, cudi tudn kiém tra gi, tai liéu nao cén doc, ai
la nguoi hé tro. Muc tiéu: sau 5 ngay nhan vién mai tw lam duwoc 80% cong viéc thuong

nga‘.y. ”



Nhan sw Content / Copywriter

Vi tri s&n xuét nhiéu nhat — Claude gilp viét nhanh hon, chat lwgng 6n dinh hon

C Content Writer / Copywriter / Social Media Executive

Séan xuét ndi dung hang ngay: caption, blog, email, script video, ndi dung website, bai PR
cho thwong hiéu

Vong lap san xuat ndéi dung véi Claude — 15-20 phut / bai
Muc tiéu: mdi bai viét hoan thanh trong 15-20 phut — thay vi 45-60 phut nhw truwéc khi co Claude.

Bwéc 1 — Nap ngudn (2 phat)
Cung céap cho Claude: thwong hiéu, sdn pham, dbi twong, muc tiéu bai, tone, kénh déng
Néu da co6 Project — théng tin nay da cé sn trong Instructions, bd qua buéc nay

Bwéc 2 — Lay ban nhap (5 phat)

Yéu cau Claude viét 3-5 phién ban khac nhau clia cung 1 néi dung (caption / headline /
script)

Claude tao, ban chon phién ban phi hop nhat hodc ghép nhirtng phan hay ctia mdi phién
ban

Bwéc 3 — Bién tap (8—10 phut)

Thém géc nhin ca nhan, cdm xuc thwe, chi tiét dac thu cia thwong hiéu ma Claude khong
biét

Chay lai Claude: "Rut gon con 150 chi", "Tré trung hon", "Thém CTA ré hon cubi bai"

Bwéc 4 — QA trwée khi gtri (3 phat)
"Hai Claude: "Bai nay cé gi c6 thé bi hiéu sai hodc phan cdm khéng?"
Kiém tra: hashtag dung, ding kénh, di CTA, kém anh / video chua, link tracking chua

30+ tac vu content véi Claude

Mang xa héi
» Caption Facebook / Instagram / TikTok / LinkedIn theo ttrng muc tiéu
« Script video ngan 15-30-60-90 giay cho Reels & TikTok
+ Hook mé& dau video — 5 phién ban A/B test dé chon cai hook tét nhat
+ Hashtag set phu hop theo chil d&, kénh va target audience
+ Lich content ca thang: 40/40/20 theo funnel, cé chi dé tuan

Website & SEO
+ Mb ta san phadm: ngan (150 chi¥) va dai (500 chi¥) téi wu chuyén dbi



+ Bai blog chuan SEO: outline — viét — kiém tra keyword density
« Meta title & description tdi wu CTR cho tirng trang
+ FAQ cho trang san pham, dich vu — gidm lo l&ng trwdc khi mua

Email Marketing
* Welcome series 3—-5 email cho khach hang méi dang ky
+ Email khuyén mai: tiéu dé A/B test, ndi dung, CTA manh
» Email re-engagement cho khach khéng mé mail sau 30 ngay
+ Newsletter hang tuan: ciu tric + ndi dung tw nhién, khédng quang céo 16 liéu

PROMPT MAU: Caption mang xa hoi chuan

"Viét 5 caption cho bai dang vé [chu dé / san phdm]. Khach hang: [md ta déi tuong]. Muc
tiéu: [tang twong tac / ban hang / nhan biét thuong hiéu]. Tone: [tré trung / chuyén nghiép /
than thiét]. Moi caption dwoi 150 chir, c6 CTA cudi. Kénh: [Facebook / Instagram / TikTok /
LinkedIn].”

PROMPT MAU: Script video ngan TikTok / Reels

"Viét script video 60 gidy vé [chi dé]. San pham: [tén]. Cau tric: Hook 3 gidy dau that manh
= P/Zén than 3 diém ghinh — CTA r6 rang. Viét theo format [HINH ANH]: ... / [LOI THOAIJ: ...
dé dé quay. Tone: [dién]."

PROMPT MAU: Email re-engagement

"Viét email gtvi cho khach hang khéng mé email sau 30 ngay. San phém: [tén]. Uu dai danh
riéng: [dién]. Muc tiéu: keo ho quay lai va thiic day mua hang. Tiéu dé: 3 phuwong an A/B test.
N6i dung: than thién, khéng push sale, c6 CTA 1 hanh dong duy nhat."”




Nhan sw Ads / Performance Marketing

Dir liéu + sang tao — Claude gitp t6i wu chién dich véi it tht cong hon

D Ads Specialist / Performance Marketer

Quan ly ngan sach quéng céo, t6i wu chién dich, phan tich sé liéu, bao céo hiéu suét theo
KPI

Claude giup Ads Specialist lam gi

1. Trwére khi chay chién dich

Viét quang céo copy cho cac format: single image, carousel, video, story, collection
A/B test copy: tao 5-10 phién ban headline va primary text khac nhau dé test

Nghién ctru dbi twong: dé xuat interest, behavior, demographics phu hop s&n pham
Lap ké hoach chién dich: phan bb ngan sach theo giai doan, message tirng giai doan

2. Trong khi chay

Dé xuét xt ly khi chién dich bj bottleneck: CTR thap, CPM cao, gia chuyén déi tang
Viét ndi dung quang cao méi khi frequency cao (> 2.5) — chdng creative fatigue
Giai thich thuat nglr cho team / manager: CPM, CTR, ROAS, CPA, CAC, LTV

3. Phan tich & bao cao

Phan tich sb liéu ads theo ttrng nhém quang cdo, so sanh A/B, tim pattern hiéu suét
Xuét bao céo chién dich: két qua vs KPI, phan tich, dé& xuat téi wu tuan / thang téi
Tinh toan: ROAS, CPA, break-even ROAS, LTV theo bién phi thay déi

Tinh hudng gap Prompt xtr ly ngay Output nhan dwoc

CTR thap < 1% "CTR hién tai [X]%. Quéng cdo dang chay: 5 headline sén sang test

[m6 ta]. D6 twong: [mo ta]. D& xuét 5
headline m&i manh hon dé A/B test; Giai
thich tai sao méi headline nay cé thé tang

CTR."
ROAS thap, phi "ROAS tuan nay: [X], myc tiéu [Y]. Ngan Action plan rd rang
qua cao sach: [s0]. SO liéu tirng nhém: [paste]. Tim

nguyén nhan va dé xuéat 3 diéu chinh cu thé
theo thir tw wu tién."

Creative fatigue "Frequency > 2.5 trén nhém [tén]. Viét 5 5 creative mai dé test
(freq > 2.5) quang cao copy hoan toan mé&i vé [san

pham], gir cing muc tiéu [muc tiéu], khac
angle v&i hién tai."

Bé&o cdo cudi thang  "Sé liéu thang [X]: [paste]. Bao céo ads: két  B&o céo sdn sang gl

qua vs KPI tirng kénh, insight chinh, nguyén
nhan léch KPI, ké hoach toi wu thang tai.
Format trinh bay gon."




PROMPT MAU: Ké hoach chién dich quang céo toan dién

"Muc tiéu: [muc tiéu]. Ngén sach: [s6]. Thoi gian: [X tudn]. Sdn pham: [tén], gia [s0]. Do
twong: [mo ta cu thé]. Cac kénh co thé dung: [Meta / Google / TikTok / Zalo]. Bé xuat ké
hoach: phan bé ngén sach theo giai doan, message chinh tteng giai doan, format quang cao,
KPI va cach do lwong, rdi ro va cach xc ly."

PROMPT MAU: Viét copy quang cao A/B test

"Sén pham: [tén], gia [s6], wu diém chinh: [liét ké]. B6i turong: [m6 ta]. Muc tiéu chién dich:
[muc tiéu]. Viét 5 phién ban quang cao khac nhau angle: 1) Tinh canh bao, 2) Bang chung xa
hoi, 3) Khan cap / gidi han, 4) Tién ich thurc té€, 5) Cam xuc / két nbi. M6i phién ban: Headline
+ Primary text + CTA."



Nhan sw Design / Creative

Claude khong thay thé designer — nhwng gitp hiéu brief nhanh hon va lam viéc hiéu qua hon

E Graphic Designer / Creative / Visual Designer

Thiét ké visual cho tat ca kénh: social media, quang céo, website, email, bao bi, in &n, an
pham ndi bo

Claude giup Designer lam gi

1. Hiéu brief & chuan bj sang tao
« Giai thich brief khi con mo hé: 'Brief nay y twéng chinh la gi, nén di theo hwéng nao?"
+ Brainstorm concept visual: dé& xuat 5 huéng tiép can khac nhau cho cung 1 brief
+ Tim tir khoa tiéng Anh dé search stock: 'Anh thé nao thé hién [cdm xGc / y twéng] nay?'
+ Nghién ctru phong céach thiét k& phu hop target audience va muc tiéu chién dich

2. N6i dung trong thiét ké
« Viét headline ngan gon cho banner, poster, thumbnail (dwéi 8 tir, g6 manh)
+ Viét body copy ngan cho quang cao display, email banner, infographic
+ Tao tagline cho chién dich: 5-7 phién ban dé chon
« Viét alt text cho hinh &nh t6i wu SEO va accessibility

3. Quy trinh & tai liéu chuan hoa
« Viét brand guideline: quy tac s&r dung mau sac, font, logo, khoang trang téi thiéu
« Tao style guide cho kénh social: kich c¢& chuan, filter mau, font st dung theo loai post
+ Soan shot list / hwéng dan cho photoshoot hodc quay phim — dé ekip thi cong ding

4 cach Designer dung Claude hiéu qua nhét

1. Giai brief: Paste nguyén brief, hdi 'Muc tiéu chinh la gi? Téi nén wu tién thé hién diéu gi
trwéc?'

2. Brainstorm concept: 'Dé xuét 5 concept visual cho [campaign], thwong hiéu [X], tone [Y],
doi twong [Z]

3. Viét copy ngan: 'Viét 5 headline cho banner quang cdo [san pham], dudi 7 twr, tone [Z],
kénh [A]'

4. Tim stock keyword: 'Téi can &nh thé hién [cam xuc]. D& xuét 10 tir khéa tiéng Anh dé
search Unsplash / Shutterstock / Adobe Stock'

PROMPT MAU: Brainstorm concept creative cho campaign

"T6i can thiét ké [banner / poster / thumbnail / bao bi] cho campaign [tén]. Muc tiéu: [muc
tiéu]. Thuong hiéu: [tén], tone [phong cach]. Target: [dbi tong, insight chinh cia ho]. Pé
xuét 5 concept visual khéc nhau: méi concept mé ta mau chd dao, phong cach hinh anh,

layout y tudng, cam xuc nguwoi xem sé c6 khi nhin vao."




PROMPT MAU: Viét ndi dung cho thiét ké

"Thiét ké: [loai — banner / poster / thumbnail]. Sdn pham / dich vu: [tén]. Muyc tiéu: [ban hang
/nhéan biét / engagement]. Boi twong: [m6 ta]. Viét: 1) 5 headline, moi cai dwoi 8 ttr, gé manh,
néi bat, 2) 3 phién ban body copy ngan 15-20 chix, 3) 2 CTA ré rang."



Checklist trién khai cho toan team

Cac buéc cu thé dé bat dau ap dung Claude vao quy trinh that sy

Tuan 1-2: Setup co’ s&
1. Tao tai khoan Claude.ai Pro cho céac vi tri chinh: Leader, Content, Ads (it nhét)
2. Tao 1 Project chung cho thwong hiéu chinh — tat ca thanh vién dung chung Project nay
3. Viét Project Instructions chudn: brand voice, tone, target audience, san phadm, quy tac viét
4. Mbi thanh vién thtr 1 tac vu trong cdng viéc hang ngay cla ho — bét dau nhd thoi
5. Lwu prompt hiéu qua dau tién vao 1 Google Doc chung — bét dau xay thw vién prompt

Tuan 3-4: Chuan hoa quy trinh
6. Content: 4p dung vong 18p 15-20 phut / bai, dém gi® trwdc va sau dé so sanh
7. Leader: thir dung Claude review batch content hang tuan — tiét kiem 1-2 gi®
8. Ads: thtr phan tich sb liéu hang tuan bang Claude — tir viét bao cdo tay sang Claude hé tro
9. Bé&t dau viét brief bang Claude — glri cho designer / agency, thir xem c6 bj hiéu sai khéng
10. Lap bao cao weekly bang Claude — so sanh thdi gian trwdc va sau

Thang 2+: Nang cao va tw déng hoa
1. Xay thw muc prompt library day da theo tirng vi tri — ai ciing dung dwoc
12. Tich hop Buffer / Later: Claude viét — paste vao tool — dat lich tw dong dang
13. Thir Zapier / Make: tyw dong hoa 1 buéc nhd (ghi vao Sheet, thong bao Slack)
14.  Danh gia mbi thang: bao nhiéu gi¢ tiét kiém / tuadn? Chéat lwong output tang hay gidm?

Nhirng 16i thwerng gap khi trién khai Claude cho ca team

M®bi nguoi tw tao Project rieng — brand voice khong nhat quan — Giai phap: 1 Project
chung, 1 Instructions chuan

Dung nguyén output khong bién tap — mét cé tinh thwong hiéu — Giai phap: output la ban
nhap, con ngui bién tap cudi

Chi diing dé viét content — bd 1& 80% gia tri — Giai phap: mdi tuan thtr 1 use case moi
ngoai viet content

Khéng lwu prompt hiéu qué — viét lai tv dau méi lan — Giai phap: Google Doc chung lvu
prompt library

Tin tuyét d6i vao s liéu Claude tw tao — co thé sai — Giai phap: luon cung cap sé thuec,
khoéng héi Claude so thj trwong

Két luan: Ngwoi dung Claude giéi 1a ngwoi biét Marketing
Claude la céng cu hé tro tw duy — khéng phai nguoi ra quyét dinh thay ban.
Két qua tét hay khéng phu thudc phan I&n vao chat lwong théng tin ban cung cép vao.

M&i vi tri dung Claude theo cach khac nhau — nhwng moi nguwdi déu co thé tiét kiém
30-50% thoi gian tha cong.




Ngudi dung Claude gidi nhat khéng phai la ngudi biét nhiéu vé Al — ma la nguoi biét
Marketing that sy.




